CENTERARTS/UNIVERSITY CENTER/HUMBOLDT STATE UNIVERSITY/A.S.
PERFORMANCE RIDER

N‘r]ended videy

THIS*AGREFWEERT is hereby made a part of the attached contract.

pduceY’
1. NDM]FICAHONS Aegsrés-)-and-ﬁuﬁals-ﬂepmemshall hold harmless, indemnify, and

defend the tyr Huroboldt State University,

mwmmwm aud—eb'rofﬁcers, emp!oye:;ﬁ:ghnm and
agents ef-eaeh-of-themrfrom and against any and all liability, loss, damage, expensesacosts efevesy
mature, and causes or actions arising out of or in connection with the Artist's use or occupancy of the
premises, provided that such claims, demands, losses, liabilities, costs or expenses are-due-orare-claimed-
te-beglue to the willful or negligent acts or omissions of Artist or Amst s'pmaol»
SOIclt* el fublicy and/ev mféytr/
2. EXCLUSIVE PERFORMANCE(S). Artist(s) will not/acsep performance
of-anjl-hnd'pnum or 90 days i performance(s) hcrcmabove dcscnbed wur.hm a radms of

150 miles from the location(s) of the pcrformancc(s) herei ve described, er-ef-aay-pmon-oppemou-
Lbemf, w1t.b0ul express written penmsswn of CenterArts

mwmmm * wh\ch camem shall no+ be Mmoasonoua\ﬁm Weld]

Furnith Yhe v
3. AGENTS WARRANTY. A‘.EEST warrants that ﬁﬁFhas full and current legal authority to/act-or of
bebalf-af-Artist. Produ(ey uev

subject Mrngt's watten WM‘

4. COMPLIMENTARY TICKETS. CenterArts shall be the only party authorized to issue_, 12 ~#>
complimentary tickets to the performance(s) described hereinabove/ A maximum of LO’(phmentary
tickets shall be given to Artist. All complimentary tickets shall be appropriately distinguished and shall
not be counted in determining gross receipts.

5. NON-PERFORMANCE NOT A DEFAULT. Ngg Arﬁst nor CenterArts shall be liable for failure

to appear, present, or perform if such failure is S e to, acts or regulations of public or
University authorities, labor difficult "&uvﬁ tumult, 5 cfndenuc interruption or delay of
transportation service, i lermpuons of electrical power, other acts of God, or any cause eyond the 12030’\ d‘)‘t
contro] of A.n.iéan enterArts. raph 5 1) cd totevms ¢f anhact/ArharRi
ond tar v v\m\. of ( paﬂ\q
6. ANTICIPATORY BREACH. fter the ¢ this-Agreement;-Astis
or Artist's Designated Representanve mdlcates or states that Amst is uanllmg orwill b pear

or present the performance(s) hereinabove defined, and such failure is not excuen
hereinabove; or in the event that Artist or any member of Artist's raveling cotiponent de.emed by

CenterArts in its sole discretion to be matenal to the performiap hereinabove defined, or to any
portion or portions thereof, or any authorized ageatSF-ATH ttalws any voluntary affirmative action which,
in CenterArts' sole discretion, renders al performance of Artist's contractual duties hereunder

impossible, CenterArts ma performancc(s) hereinabove defined, or any portion or portions
thereof, and in addjtior Shall bc responsible for payment of any and all costs, expenses, damages
(mcludm - Arts acmal expenses incurred in preparanon for the performancc(s) hcreunder) and

alc l.u Y (HCdln O luo B AL0LE &3 -.-: I OC
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pratiine iy DAMAGES 1k any, Fv ke M’”’QZ“ ‘,bin I\ DVD—An

7. MERCHANDISING PERCENTAGE. CenterArts takes 20% of gross merchandising receipts Jor this
engagement. (\ 0% ’(0\6\



al
8. UNIVERSITY POLICY PROHIBITS ALCOHOLIC BEVERAGES OR CONTROLLED A‘ Q
SUBSTANCES ON CAMPUS.

9. Total catering budget shall not exceed the amount budgeted and accepted by the performer's
representative in the original offer.
or Arfist vide
i0. ORAL REPRESENA'ATION AND AMENDMENTS. No representation, warranty, condition, or
agreement of any kindfor nature whatsoever shall be binding upon the parties hereto unless incorporated
: d this RIIJER CemerAns recognizes Amst s comract/nder gg as modified by

TLINED S CANTOUZER & (m\'aﬂadied

. Thigrider is madan integral p grecments
ahnnde

11. CenterArts/University Center will not pay for hotel, any services (including but not limited 1o ground
transportation, she-eest-ef-bacidins-equipmenty

e;aay-eqmpment—aet—hseed—a—ewﬂebbm-thc’v‘-mﬁuur—
Theatertechnicalspecifications-packet-regardless of whether or not they are listed as requirements in the Y}g\\;&y@
Artist’s rider, unless these requirements are specifically written into the payment-sectienofthe contract

face for this engagement, as well as the deal memo for this engagement, if a deal memo has been issued.

12. CenterArts/University Center will withhold appropriate California State Franchise Tax in accordance
with the laws of the State of California, as directed by the California State Franchise Tax Board. Such
withholding tax, if required, shall be deducted from the artist’s guarantee.

13. AGREEMENT CONSTRUED. This Agreement shall be construed and endorsed according to the
laws of the State of California. Waiver of any default shall not constitute waiver of any subsequent or
other default. All rights of the parties hereto shall insure to the benefit of their successors and assigns,
and all obhcranons of any of the parues hereto shall bmd his, her, or its helrs executors, pereona]

14. IN WITNESS WHEREOF, the parties hereto have caused this Agreement to be executed as of the day
and year hereinabove mentioned in the attached contract.

X

EorAsist Prpduiev” F¢y @enterArts
Tax ID/Social Security # For University Center

Updated: April, 2009

% Deuron Stopct 1o amendiventt haveto
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Technical Information Packet

JOHN VAN DUZER THEATER 7/1/14

CONTACT INFO & MAILING ADDRESS:

CenterArts, Humboldt State University
1 Harpst St., Arcata, CA 95521
707.826.3928, office
707.826.5980, fax

SHIPPING ADDRESS:
CenterArts, Humboldt State University
1 East Laurel Dr.

Arcata, CA 95521

STAFF:.
DIRECTOR: Roy Furshpan
Roy.Furshpan@humboldt.edu

EVENT COORDINATOR: Michael Moore Jr.
mgmB8@humboldt.edu

TECHNICAL DIRECTOR: Dan Stockwell
danstockwell@humboldt.edu

ADMINISTRATIVE COORDINATOR: Kayla Johnson
carts@humboldt.edu

TICKET OFFICE MANAGER: Jessica Lende
ticket@humboldt.edu



ADVANCE & CREW INFORMATION

The house production staff consists of a mix of professionals, semi-professionals & trained students who
are supervised by a full-time Technical Director. All stagehands are non-union.

The Technical Director handles all the advancing for all sound, lighting, and staging needs.
The Event Coordinator handles all the advancing for all hospitality, parking and merchandise needs,

PARKING PERMITS

You must obtain a “service vehicle” parking permit from the CenterArts office to park in or near any
loading dock. You must have a “service vehicle” parking permit or a daily permit purchased from a
parking services kiosk to park in any general parking space on campus. Parking laws are strictly enforced

on campus.

FIRE MARSHALL PARKING CODE

Our State Fire Marshall allows temporary parking in the “red” zones on campus ONLY IF the driver is
awake and is in the vehicle. This rule is STRICTLY enforced and patrolled regularly.

TRUCKING RESTRICTIONS

Due to regulations, tractor-trailers are restricted to less or equal to sixty-five (65) feet overall
combination length and a maximum 40 feet kingpin-to-rear-axle (KPRA) length on portions of certain
California Highways leading to Arcata. For more information regarding the regulations please contact
our local California Highway Patrol office at 707.822.5981, or visit:

http://www.dot.ca.gov/hg/traffops/engineering/trucks/truckmap/truckmap-d01.pdf

The restrictions take place beginning on Highway 101 heading north at Leggett, CA. In addition, heading

west on Highway 299 at Whiskey Town, CA.

The following companies can switch out the langer tractors to shorter ones in order to transport the
trailers through the restricted zones. Please note: CenterArts is not affiliated with any of these
companies, and it is the sole responsibility of the Artist and its management to procure the means to

transport your show to Arcata.

AL LEWIS TRUCKING
1721 Ditty Ave.
Santa Rosa, CA
800.227.5528

CUSTOMER TRUCK SERVICE
1945 Hilfiker Ln.

Eureka, CA 95503
800.223.1614

SHUSTER TRANSPORTATION
750 E. Valley St.

Willits, CA 95490
707.459.4131

STUART CREPS TRANSPORTATION
2940 Sunnygrove Ave,
McKinieyville, CA 95519
707.840.9557 » 707.498.2875

EXPRESSWAY TRANSPORT, INC.
P.O. Box 750098

Petaluma, CA 94975
707.763.3503

ROTBERGS HUMBOLDT ENTERPRISES, INC.
101 Murrish Rd.

Redway, CA 95560

707.923.3440



JOHN VAN DUZER THEATER
Lighting Technical Specifications as of 7/1/14

POWER DISTRIBUTION
e 3-200A, 120/208V, 3-phase, 5-wire electrical panel (Cam-Lok or lug connectors) 2 located down

stage left, 1 located down stage right.

» 1-Company Switch: 400A, 120/208V, 3-phase, located down stage right. {Cam-Lok anly}
COMPANY SWITCH SHARES 400A POWER WITH HOUSE DIMMERS, please consider this if you are
using our house lighting systems with yours.

» 1 - Bus shore power available, S0’ run, 50 amp service. We have a 25’ extension if needed.

DIMMERS
s 144-2.4k ETC Dimmers (Dimmer per circuit)

LIGHTING CONSQOLE: ETC ELEMENT
* Enclosed light booth at the rear of the orchestra seating area {glass does not open) which is 50’ from
the proscenium.

HOUSE LIGHTS
¢ House light control is located in the Light Booth. They are on manual faders only; balcony and house
fade together, orchestra pit fades separately. Unable to interface house lights to lighting console.

PERMANENT CIRCUIT DISTRIBUTION

e 144 TOTAL circuits are available. All are 20A L5-20 twist-lock except for the upstage floor pockets
which are 20A, 2P&G stage pin. As there are only 16 circuits available upstage, please consider the
placement of circuits in your plot. (See attached circuit diagram for circuit placement)

FOLLOWSPOTS
* 2 - Lycian Starklite, located in the house at the back of the balcony.

ADDITIONAL LIGHTING EQUIPMENT

. (8) 12'-0" hooms (no sidearms)

. Cable, two-fers, and adapters to circuit.

* Gel (primarily Rosco inventory with some Lee) and gel frames

. {2) Mac 2000 Profile

. OFS0 Hazer

. Genie electric personal lift with 2'-0" extension bucket (max. platform height 20'-0"). Unable to

move lift across stage while raised. Must rofl Genie over plywood when moving across Marley.

**We have a backup Genie that we can get from across campus that will roll on Marley. Please advance
if you would like us to bring this Genie over.



JVD LIGHTING INVENTORY 7/1/14

Type: AMT Wattage | Notes

ETCS419° 18 750 | Stayin FOH light gallery
ETC S4 26° 18 750 | Center Arts owned

ETC 54 36° 20 575 | Older instruments

ETC 54 25° - 50" Zoom 4 750

Extra 19° Barrel 2

Extra 26" Barrel 5

Extra 36" Barrel 6

Extra 50" Barrel 2

Altman ERS 6x9 18 750

Altman ERS 6x12 29 750

Altman ERS 6x16 12 750

Altman ERS 6x22 12 750 | Stay on 3rd Box Booms
Strand ERS 6x4.5 8 750

Strand ERS 6x9 7 750

Strand ERS 6x12 S 750

Beam Projector 16 750

PAR Can 16 1k | WFL, MFL, or NSP available
Scoop 3 500

Work Scoops 3 500

Colortran 4 cell Far Cyc Units 8 1K

Cyc Unders 4 cell (Colortran) 8 750

Selecon HUI Flood 8 500

ETC S4 Fresnel 16 750

8" Fresnel (Century) 8 1k | Olderinstruments

8" Fresnel (Altman) 13 1k

6" Fresnel {Colartran) 18 750

6" Fresnel {Altman} 4 750

ELY SYSTEM

¢ Single purchase counterweight system

48’ grid height; 30’ TALL DROPS DO NOT FLY OUT OF VIEW!

Fly rail located stage right; Lock rail at stage level; Pin rail at mid-height; Loading gallery at grid-level.
s Arbor maximum capacity: 1,200 lbs.

s Battens are 50'-0" long and 1.5" in diameter, unless otherwise indicated.

3'-0" pipe extenders available



LS# DIST. FROM PL DESCRIPTION

1 1'-0" Projection Screen (permanent)
2 1'-6" Main Curtain {permanent}
3 2'-8" Hard Border

4 3'-2" Legs #1

5 5'-4" 1st Electric (motorized)
6 6'-1"

7 6'-7"

8 71"

9 7-7"

i0 8'-1" Border #2

11 B17" Legs #2

12 9'-8" 2nd Electric {manual)
i3 10'-8"

14 11-2"

15 11'-8"

16 12'-2"

i7 12'-8" Border #3

18 13'.2"

19 13'-8" Traveler/Legs #3

20 14'-2"

21 15'-2" 3rd Electric (manual)
22 16'-2"

23 16'-8"

24 i7'-2"

25 17'-8"

26 18'-2" Border #4

27 18'.8" Legs #4

28 20'-4" 4th Electric (manual)
29 21-2"

30 21'-8"

31 22'-2"

32 22'-8"

33 23'-2"

34 23'-8" Border #5

35 __25'-g" Legs #5

36 25'-6" Black Scrim

37 26'-0"

38 26'-6"

...continued an next page



39 27-0" Border #6

40 N/A Dead pipe

41 29'-9" 5™ Electric (motorized pipe}

42 30'-0" {motorized pipe)

43 30'-8"

44 31'-8" Legs #6

45 SL onstage tab

46 SL offstage tab

a7 33-1" Black Qut Drop

48 SR onstage tab

43 SR offstage tab
335" Back wall (Cyc wall)

FLYRAIL NOTES

s Line set #3 is a 2" diameter pipe

+ The 1st Electric is a motorized light bridge, 47'-4" long, with a maximum out trim of 25'-4"

¢ The 2nd Electricis 42'-0" long with a max out trim of 39'-7"

* The 3rd Electric is 42'-0" long with a max out trim of 37'-7"

e The 4th Electric is 48'-7" long with a max out trim of 38’

* Line set #41is 53'-10" long, 2" in diameter & motorized

* Line set #42 is 53'-4" long, 2" in diameter & motorized

* The onstage tabs (line sets 45 & 48) are 7'-10" offstage from proscenium edge perpendicular to the
other battens and run from the 1% electric to the 4™ electric

s The offstage tabs {line sets 46 & 49) are 10'-2" offstage from proscenium edge perpendicular to the
other battens and run from the 1% electric to the 4™ electric

* The back wall is used as a cyc and is slightly light blue in color

SOFT GOODS

* Main curtain is red; able to travel and guillotine.

¢ 6 sets of Musson black velour legs with fullness—12'-0"(w) x 24'-0"{h)

* 5 Musson black velour borders with fullness—50'-0"{w) x 9'-8"(h)

¢ 1 Musson black velour traveler with fullness—40'-0"{w) x 24'-0"(h)

+ 1 blackout velour drop with fullness & split in the middle

» 1 black scrim—40'-0"(w) x 20'-0"{h} good condition

¢ 1 black scrim—40'-0"{w) x 24'-0"{h) fair condition (few small repaired rips, no bottom pipe pocket)
s 1 white scrim—40'-0"{w) x 20'-0"(h} older, fair condition...

NOTE: The maximum batten trim is 47'-9" and proscenium height is 20'-0", therefore any soft good over
27'-9" in height will be in audience sightlines even at max. trim! This includes both of our scrims and our
traveler since it hangs from a track. We have 5 Met Clips to “trip” drops if needed.



JVD HOUSE LIGHTING CIRCUIT MAP 7/1/14

*JUST ADDED - Portal Circuits {109-117) are doubled at Patch Panel DSR

Sl -\\ v

g pwinaig

o e o6 LG el g¢l @al Lol 9o % le
% &6 6 46| Azl Za B0 @ el ia] ool % &b 36 o
I
ap 09—Ls  09-la 09-15 9a-45 9599 95--4¢6 26— Gb 26 — Gb Ta—bb
]
_
o\ G %6 L | gol Lo a0l al
o | e ! ) dend, =
|
2z pr—bt -2 Sb—ad 2% le “2. b -l 9b-2v ob—Lé (b Lle ob-le
i
az| - 9e-9¢ 9%-24 oe-lz 9s-t¢ % oz 96 o Te ~L2 Ya-0% OL-61 G101 G151
|
B 7~z L-g bl 21143 2z ol- Li-%f
3 Hz-k +b2-1z i ot-L ? g g)-
! Zl-g “ 651 z | "a_ 1 ¢ \.u.u‘f ¥ b1 g
I
[
M _ mr| B 49 4o
.MM : Mh W Saisd v »re il 22 29 19
g0 le 98 48 | mN M| o8 6L BL LL
Y3 w6 ¢ lo Hbiy FETE 9L alL Bl &L
2APY Aozt
| Y] 211 - bo|
4l b1 2 iFl K&Tm 251 L&l ﬁsuiﬁm_ | m:&?& THl 14l &&.F.m 2Pl bl 6l
|
Lzl o Lel ezl |LT) gl Iz ali
1
u Haod m Ho-d

3¢

37

31



JOHN VAN DUZER THEATER

Audio Technical Specifications as of 7/1/14
MAINS:
JBLVRX932LAP. 5 boxes per side flown at the proscenium as a stereo pair. 4 Meyer CQ’s (2-CQ1l's and
2-CQ2's) Are added on the deck as side/orchestra fills

FRONT FILLS:
2 - Meyer UPM

SuBs:
4 - )BL MRX518 (single 18" per box)

MONITORS:
10 - JBL SRX712M {7 can be bi-amped w/ Crown xti4000 amps)

4 - JBL TR10S (15", passive only, powered with QSC1310 amps)

CONSOLES:
Yamaha PM3500-52 [52 channels, 8 Aux, 8 groups])
Soundcraft Spirit Monitor |40 channels x 12 mixes)
Soundcraft Delta [32 ch, 4 aux (2 pre/2 post), 4 groups)
Mackie 1604VLZ [16 channels, 4 aux (2pre/2post)]
PROCESSING:
S Klark-Teknik DN360B EQ (4 in MON rack, 1 in FOH rack)
DBX Drive Rack PA+
Yamaha SPX90I| 2 - DBX 1066 ~ 2 ch. Comp/gate
Lexicon MX200 PreSonus ACP88 - B ch. Comp/gate
TCelectronic D2 TCelectronic M-ane
MICROPHONES:

8-5M58 1 - Audix i-5

6 - SM57 2 - Audix D-2

4 -5M81 1 - Audix D-4

2 - AKG414 (Stereo matched pair) 1 - Audix D-6

2 - Audix SCX1-C

1 - PZM floor mic 1 - Audix SCX1-HC

1- Barcus Berry Piano Pickup 2 - Sure ULX SMS8 wireless handheld
NOTES:

FOH position will be on flat 8'x12' audience area.
Slightly off center, it is at the back of orchestra level, 50' from main speakers. No overhanging balcony.
90" to back of balcony from main speakers. Orchestra lift is seated, approx. 800 total audience capacity.



SOUND LEVEL LIMITS

CenterArts follows the Occupational Safety & Health Administration regulation standard 1910.95{a) for
sound level limits. We have a Db meter at the FOH sound mixing position to help your engineers stay
within these limits.

OSHA 1910.95

Protection against the effects of noise exposure shall be provided when the sound levels exceed thase shown in Table G-
16 when measured on the A scale of a standard sound level meter at slow response. When noise levels are determined by
octave band analysis, the equivalent A-weighted sound level may be determined as follows:
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FIGURE G-9

Equivalent sound level contours. Octave band sound pressure levels may be converted to the equivalent A-weighted
sound level by plotting them on this graph and noting the A-weighted sound level corresponding to the point of highest
penetration into the sound level contours. This equivalent A-weighted sound level, which may differ from the actual A-
weighted sound level of the noise, is used to determine exposure limits from Table 1.G-16.

TABLE G-16 - PERMISSIBLE NOISE EXPOSURES (1)

Duration per day, hours Sound level dBA slow response
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VWME

9601 Wilshire Boulevard
3rd Floor
Beverly Hills, CA 90210

USA
Phone; +1 310-859-4477
email pb@WMEentcrtainment com

TROMBONE SHORTY & ORLEANS AVENUE FAINDRENS FOURING L

ARTIST RIDER AND ADDENDA ATTACHED HERETO HEREBY MADE A PART OF THIS CONTRACT

Agreemenl made 29 May 2014 between T M ANDREWS TOURING LLC (hereinafter referred to as "PRODUCER®) fumishing the services of
TROMBONE SHORTY & ORLEANS AVENUE {hcreinafier referred 10 as "ARTIST"} and CENTER ARTS - HUMBOLDT STATE
UNIVERISTY/Roy Furshpan (hereinafier referred to as "PURCHASER")

It 15 mutually agreed between the parties as follows:

The PURCHASER hereby cngages the PRODUCER to fumish the scrvices of ARTIST for the Engagement (as described herein) upon all the tenms end
conditions herein set forth, including, without limitation, Addendum *A” (Additional Terms and Conditions), the Artist Rider, and any other
PRODUCER addenda referenced herein (if any), all of which are attached hereto and fully incorporated hercin by reference.

1. ENGAGEMENT VENUE(S):
JOHN VAN DUZER THEATRE

| Harpst Street
Arcata, CA 95521
USA
2 DATE(S) OF ENGAGEMENT;  Mon 22 Sep 2014

a. Number of Shows 1
b. Show Schedule(s) 07:30 PM Doors
0800 PM. Trombone Shorty & Orleans Avenue; (75-90 mun.)

No support. No intzrmission. No curfew

3. BILLING (in sll forms of advertising):
100% Headline "Trombone Shorty & Orleans Avenuc®

4. COMPENSATION:

$20,000.00 USD (Twenty Thousand U.S. Dollars) minimum GUARANTEE, pius the right o receive 85.00% of 1be gruss box office
receipts over $34836.95,

DEPOSIT requirements and PAYMENT TERMS are further set forth below in Section 10.

5. ERODUCTION AND CATERING:

Agreementdated  29-May-2014 : TROMBONE SHORTY & ORLEANS AVENUE
Page | of 10 CENTER ARTS - HUMBOLDT STATE UNIVERISTY
WME Concert, rev 2008-05-24 Seq: 2382438



o. PURCHASER 1o provide in-house sound, light and monitor systems (show cost - included in the rent). 1f deemed necessary by ARTIST's
Production Manager, said “in-house™ sound, light and monitor systems shall be augmented 10 meet ARTIST's minimum requirements (show cost
- $2,900 budgeted - not a cap) -~ exact details to be mutvally agreed upon between ARTIST's Production Manager and PURCHASER's
Producticn Manager.

b. PURCHASER to provide backiine band equipment as required by ARTIST (show cost - $1,500 budgeled - not a cap - NO
SUBSTITUTIONS).

c. PURCHASER to provide | (one) runner with a 15 passenger van in good working condition as required by ARTIST

d, The show production schedule {incliding withaut limitation, load-in, load-out, sound check and al! other production call times) shall be
subject to ARTIST's prior written approval and shall be advanced with ARTIST management or its authorized representative not Jater than one
week prior (o performance. PURCHASER's failure to comply with this paragraph shall be deemed & material breach of contract and ARTIST
and ARTIST shail have the nght to not perform the engagement and shali be entitled 1o receive the full agreed compensation.

c Nosupport. No intermission. Shauld PURCHASER request a support act to be added to this engagement, it will be a show cost and must be
approved in writing by ARTIST's management and/or WME. Further, it is understood and agreed that said “support act” will not affect
ARTIST's production setup in any way whatsocver

Production Contact: Michael Moare Jr
{707) 826-4411 (ofT)

6. T RTATION AND J

a) Air transportation:

b) Accommodations:

¢) Air freight and excess baggage
d) Ground transportation:

e) Meals and incidentals:

f) Other:

Any changes to the sbove-mentioned armangements are subject to the sole and exclusive prior written approval of PRODUCER.
7. 8P i

n. PURCHASER does not pay deposits

b. Ticketing + Meet & Greet Guidelines & Restrictions

1. IT 1S UNDERSTOOD AND AGREED THERE WILL BE NO VENUE, RADIO OR ANY OTHER PURCHASER GENERATED MEET
& GREETS HOWEVER, ARTIST SHALL HAVE THE RIGHT TO CONDUCT ITS OWN MEET & GREET IN ITS SOLE DISCRETION
2. PURCHASER acknowledges and agrees that ARTIST may scll VIP packages in connection with the Engagement hercin and that
PURCHASER shall not participate in any revenue derived from the sale of said VIP packages, In addition, PURCHASER hereby grants and
shall secure (at no cost to ARTIST) all necessary nghts and approvals necessary for ARTIST to conduct its on-site activitics as described
hereinabove

4, ARTIST comps = 12

¢ Marketing Guidelines & Restrictions:

[. It is understood and agreed that ARTIST will be billed at all times as 100% Headline “Trombone Shorty & Orleans Avenue™

2. Ticket header must be printed “Trombone Shorty & Orleans Avenue”. No sponsors allowed on the ticket header

3. For all print and radio advertising materials, please contact Stephanic Myers (smyers@wmesntertzinment com ¢ 310-786-4695). The use of
any other advertising materials is not perminted and such ads cannot be altered. Final drafi(s) of all advertisement{s) must be sent 10 Stephame
for approval prior to use

4. Marketing plans shall be submitted 10 Stephanie Myers (Smyers@wmeentertainment.com). These marketing plans must be approved in
writing by Stephanie prior te your on sale

3. Any radio "presents” aced written approval of ARTIST., Please direct all requests 1o Stephanie Myers.

6 There shall be no visible sponsor signage on the stage No implied endorsements or "presents” of any kind. Any exceptions to this must be
approved in advance in writing by Stephanie Myers.

d. Recarding & Broadcast Guidelines & Restrictions:

1. PURCHASER UNDERSTANDS THAT THIS CONTRACT IS SPECIFICALLY FOR A LIVE PERFORMANCE. TO CLARIFY,
PURCHASER UNDERSTANDS NO LIVE BROADCASTS, NO AUDIO OR VIDEQO RECORDING AND NO WEBCASTS WITHOUT
PRIOR WRITTEN PERMISSION FROM ARTIST's MANAGEMENT. IN ADDITION, PURCHASER SHALL MAKE BEST EFFORTS
TO PREVENT ANY UNAUTHORIZED RECORDING, REPRODUCTIONS, TRANSMISSIONS, ETC OF THE ARTISTS

PERFORMANCE HEREUNDER
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¢. Any languagc that may have been contained in your offer, which is not included in this agreement, shall not be considered pan of the contract

2. ARTIST shall not publicly perform within 90 miles of Arcate, CA 90 days prior to engagement until completion of engagement without
permission of PURCHASER (such permission not to be unreasanably withheld) — this "Exclusivity Restriction® excludes private engngemenis

8. ARTIST RIDER: IN-HOUSE SOUND, LIGHTS & PRODUCTION

PURCHASER shall provide and pay for all terms and conditions contained in the ARTIST rider and shall fully comply with all provisions

L CATERING MUST STAY WITHIN THE BUDGETED AMOUNT
9. CURRENCY AND EXCHANGE RATE: UNIVERSITY RIDER IS MADE AN INTEGRAL

PART OF THISAGREEMENT

10. PAYMENT TERMS:

-t
$hall be paid via centified or cashier's check sent to UNIVERSITY CANNOT PAY DEPOSITS

ORRIS ENDEAVORENTERTAINMENT, LLC

a. All deposit payme

OR via bank wire as follows. / /

(as sender), ngmie of the orilsy, siart date of the Engagement(s),
Foll Saw e eecp 33,000 ~a.

BBt AMNEE of the monics shall be paid ta and in the name of PRODUCER ;
BROBUYEERY, to be received by PRODUCER not later than prior to the first show of the Engagement

LN VErsdy rhetic =a .

¢. Eamned percentages, overages and/or bonuses, if applicable, are 1o be paid to PRODUCER 4 the

dent neonitied BE=9 Q

ashiet e D0 a5 U TP RODTCE MEQAn IO H =

ebnpgement Mex+ bueness doy £ LNwerg dy theck ~n

d. In the event the full price agreed upen (o be paid by PURCHASER does not include percentages or averages, and the actual gross box office
receipts from the Engagement exceed the gross polential as stated herein, such amounts shall be paxd in full 1o PRODUCER in cash (if tequired
by PRODUCER and to the extent permitied by law) or by certified or cashier's check or bank wire (as designated by PRODUCER),
immediately following the last show of the Engagement

ANY PERCENTAGE PAYMENTS MADE BY
UNIVERSITY CHECK MAILED FOLLOWING
BUSINESS DAY

ALL PAYMENTS BY UNIVERSITY CHECK
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11. SCALING AND TICKET PRICES:

CAP, TYPE PRICE COMPS KILLS SELLABLE FAC.FEE PARKING CHARTY TICFEE VIP SCNODRY OTHER  NET PRICE GADSS POT.
Mon 22 Sep 8.00 PM 812 Reserved $45 00 12 0 800 34500 $36,000,00
812 12 0 800 $36,000.00
SCALING NOTES:
*Season discounts may app! ADJUSTED GROSS POTENTIAL: §36,000.00
*Student Price 315 / TAX:
NET POTENTIAL: §36,000.00
12. EXPENSES;
TYPE FLAT AMOUNT % AMDUNT PER TICKET MAX AMOUNT NOTES
Advertising $1,20000
BRackline $1,500.00
Box Office $500.00
Catering $900.00
Credit Cards 3.00% box office ooly
Rent 5500.00
Runners $300.00 includes van rental
Security $1.500.00
Sound & Lights §2,900.00 1o sugment house system
Ticket Printing $85.00
Eaxpense Totals: $9,385.00 3.00

PURCHASER understands that PRODUCER has relied on the above show expenses. PURCHASER agrees o furish PRODUCER, not later than settlement
of the Engagemeni(s) with a final statement of actual expenses, including certified paid bills, receipts, advertising tear sheets and venue contract. If the final
actual expenses total less than the expenses stated herein, then the split figure or total expenses used to determine the percentage of the net, will be reduced by
the difference between the total expenses previously submitied by PURCHASER and the total actual expenses  Any increases to the above expenses are
subject 10 PRODUCER's approval

13. MERCHANDISING:
There shall be no usc of ARTIST's name, likeness, logo or otherwise on any merchandise without prior wrtten approval from management

Arntist sells, CD/DVD: 90.00% of proceeds 1o ARTIST
Artist sells, T-Shirts/Sofl: 80 00% of proceeds to ARTIST.

14. YISAS AND WORK PERMITS:

15. TAXES:

IN WITNESS WHEREOF, the parties hereto have hercunto set their names and seals on the day and year first abave written.

TROMBONE SHORTY & ORLCANS AVENLE
CENTER ARTS - HUMBOLDT STATE UNIVERISTY
Seq. 2382438
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By
T M ANDREWS TOURING LLC

oy Furshpan .
umboldt State University

TROMBONE SHORTY & ORLEANS AVENUE
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ADDENDUM "A™

ADDITIONAL TERMS AND CONDITIONS
A. COMPENSATION

(1) Unless otherwise specified, all payments shall be made in full without any deductions whatsoever, If not already indicated on the face page of this
Agreement, PURCHASER will advise PRODUCER, or PRODUCER's agent, promptly upon request {(but in no event later than the on-sale date), of the net
admissions prices for the entertainment presentation and shalt further disclose any added charges and applicable tax in connection therewith.

(2} In the cvent the payment to PRODUCER shall be based in whole or in part on reccipts of the performance(s) hereunder, PURCHASER agrees to deliver to
PRODUCER a certified statement of the gross receipts of each performance within two {2) hours following such performance. PRODUCER shall have the
right ta have a representative present in the box office at all times and such representative shall have access to box ofTice records of PURCHASER relating to
gross receipts of the Engagement.

(3) In the event that the payment of PRODUCER's share of said performance(s) receipls is based in whole or in part upan expenses related to the

Engagement, PURCHASER shall verify by paid receipts, cancelled check or similar documents all such expenses, or they shall not be included as an expense of
the Engagement.

(4) In the event the payment to PRODUCER does not include a percentage payment, if the actual gross box ofTice receipts from the Engagement exceed the
gross potential as stated on the face of this Agreement or as otherwise agreed in writing between the parties, such excess shall be immediately paid in full ta
PRODUCER in cash

B. TICKETS

{1) PURCHASER shall not announce, advertise, promote or sell tickets to the Engagement until authorization in writing has been seceived from PRODUCER
(2) ALL TICKETS MUST BE NUMBERED NO TICKETS SHALL BE PRICED AT MORE THAN 'THE AGREED UPON PRICE EXCLUSIVE OF
VALUE ADDED TAX OR OTHER SALES-BASED TAX WITHOQUT PRODUCER'S PRIOR APPROVAL

(3) IT ticket price scaling shall be varied in any respect, the percentage of compensation payable to PRODUCER shall be basced upon whichever of the
following is more faverable 10 PRODUCER. (i) the tickel price scaling set forth on the face page of this Agreement or as otherwise agreed in writing by the
parties, or (ii) the actual ticket price scaling :n effect for the Engagement.

(4) The PRODUCER's representative shall have the right 1o inspect ticket racks and alt box office and ather records with respect to such receipts, including,
but not limited to, unsold ticke1s, printed but unsold tickets (so-called “deadwood™) and stubs of tickets sold, for the purpose of verifying the siatements.
PRODUCER's representative will upon request be sdmitted to the box office at all rimes during the sale of tickets for the Engagement hereunder

(5) There shall be no dynamic ticket pricing unless mutually agreed upon by PRODUCER and PURCHASER in writing. In the event the parties agree to
participate in dynamic ticket pricing all terms thereof shall be subject to mutual written approval including, without limitation, all ticket prices and adjustments
thereto, scaling, gross box nffice potential and additional ticketing charges (if any). All elemants thereof, including, without limitation, all ticket
pricing/scaling/adjustments, tickeling charges (if any) and final gross revenue must be transparent and presented at sestiement in wriling to PRODUCER to
evidence comphiance with the foregoing.

(6) PURCHASER agrees that any inclusion of ARTIST's performance hereunder in 8 subscription or other type of series is subject to the prior written
consent of PRODUCER.

(7) PURCHASER sha!l not commit ARTIST fo any inlerviews, promotional nppearances, meet & greets, or otherwise without PRODUCER's prior, wniten
consent, which shall be given or withheld in PRODUCER's sole discretion.

C. FACILITIES

(1) PURCHASER agrees 1o furnish at its sole cost and expense on the date(s), time(s) and place(s) of the performance(s) all that is necessary for the proper
and lawful presentation of the Engagement, including, without limitation, o suitable venue, well-heated, ventilated, lighted, clean and in good order, stage
curtains, propesly tuned grand piano or pianos and all necessary first class sound equipment in perfect working condition including amplifiers, microphones in
number and quality required by PRODUCER, dressing rooms (clean, comfortable, properly heated and air-conditioned and near the stage), all necessary
electricians and stage hands, all necessary first.class lighting, tickets, house programs, all licenses (including musical performing rights licenses), special police,
ushers, ticket sellers, ticket takers, appropriate and sufficient advenising in all media and PURCHASER shall pay all other necessary expenses in connection
therewith.

(2) PURCHASER shalt also pravide at its sole cost and expense all necessary equipment for the Engagement hereunder as provided on the face of the
Agreement, or as designated in the attached ARTIST Rider, unless otherwise agreed by PRODUCER and PURCHASER in writing, Exact requirements to be
advised if same differs from ARTIST Rider specifications

(3) PURCHASER will pay all music rayalties in consection with PRODUCER's use of music, and 1 addition, the costs of any musictans (meluding
contractor) other than those furnished by PRODUCER as part of PRODUCER's regular company

(4) PURCHASER agrees to pay all amusement taxes, if applicable.

(5) PURCHASER shall comply with all regulations and requirements of any union(s) that may have jurisdiction over any of the said materials, facslities and
personnel to be furnished by PURCHASER and PRODUCER.

(6) If PRODUCER so requires, PURCHASER will furnish at its expense all necessary facilitics, clectsicians, stage hands and other personnel for lighting and

Aygreement dated  29-May-2014 TROMBONE SHORTY & ORLEANS AVENUE
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dress rehearsals. PURCHASER shall furnish at its own expense all other items and personnel including, but not Itmited to, any and all personnel, including
musicians, as may be required by any national or local union(s) required for the proper presentation of the performance hereunder, and any rehearsals
thercfore, except for those items and personnel which PRODUCER herein specifically agrees to furnish

(7) PURCIE{ASER shall ensure compliance with all applicable requiremenis of laws and regulations as to health and safety, licensing, insurance, hygiene, fire,
access, cgress, sccurity, and generally in relation 1o the performance(s) and the venue(s) for such performance(s}.

(8) PURCHASER shall be sclely responsible for providing a safe environment for the Engagement, including but not fimited to with respect to the staging,
stage covering, grounding, supervision and directian of the Engagement, and sccurity, so thal the Engagement and all persons and equipment are free from
adverse wenther and other conditions, situatinas and events {*Adverse Conditions™). PRODUCER/ARTIST shall not have any liability for any damage or
injury caused by such Adverse Conditions

D. PRODUCTION CONTROL

(1) PRODUCER shall have the sole exclusive crzative control over the production and presentation of ARTIST's performance at the Engagement hercunder,
including, but not limited to, the details, means and methods of the performence of the performing artists hercunder, and PRGDUCER shall have the sole right,
as PRODUCER may see {it, to designate and change at any time the performing personnel other than the ARTIST herein specifically named

{2) ARTIST shall at all times be the headline act and will be the closing act of cach show, unless otherwise specified herein. PURCHASER agrees that no
performers other than those to be fumished by PRODUCER hereunder will appear an or in connection with the Engagement hereunder. PURCHASER agrecs
to supply and pay for all supporting octs, if any, which must be requested and/or approved by PRODUCER

(3) PURCHASER agrees to promptly comply with PRODUCER's directions as 1o stage setungs for the performance hereunder

(4) It is understoed that no stage seats are to be sold or used without PRODUCER's prior wrilten consent.

E. EXCUSED PERFORMANCE

If, as the result of a Force Majeure Event (s defined below), PRODUCER or ARTIST is unable to, oz 1s prevented from, performing the Engagement or any
portion thereof or any matesial obligation under this Agreement, then PRODUCER's and ARTIST's obligations hereunder will be fully excused, there shall be
no claim for damages or expenses by PURCHASER, and PURCHASER shall bear its own costs and expenses in connection with this Agreement.
Naotwithstanding the foregoing: (1) PURCHASER shall be obligated and liable to PRODUCER for such proportionate amount of the payment provided for
hercin as may be due hercunder for any performance(s) which PRODUCER may have rendered up to the time of the inability to perform by 1eason of such
Force Majeure Event, and (i1) in the event of such non-performance as a result of a Force Majeure Event, if ARTIST is ready, willing, and able to perform (but
for the occurrence of such Force Majeure Event), then PURCHASER shall nevertheless pay PRODUCER an amount zqual to the full GUARANTEE plus all
other payments and compensation due hereunder. For clarification, in the event of cancellation due to any Force Majeure Event, and whether or not ARTIST
is ready, willing and able to perform, PURCHASER shall remain responsiblc for all transportation, accommodations, expense reimbursements and any other
payments or compensation for PRODUCER/ARTIST and entourage pursuant to the terms of this Agreement.

A "Force Majeurc Event” shall mean any anc or more of the following acts which mskes any performance(s) by PRODUCER or ARTIST contemplated by
this Agreement impossible, infeasible or unsafe: acts of God; act(s) or regulation(s) ol any public authority or bureau, civil tumull, epidemic, act(s} of the
public enemy; act(s) or threats of terrorism, threals; insurrections; riots or other forms of ¢ivil disorder in, or around, the Engagement venue or which
PRODUCER and/or ARTIST rcasonably believe jeopardizes the safety of ARTIST, any of ARTIST's equipment, musicians or other performers, or any of
PRODUCER's key personnel; embargoes; labor disputes (including, without limitation, strikes, lockouts, job actions, or boycotts), fires; explosions; floods,
shortages of energy or other essential services; failure of technical facilities; failure or delay of transportation; dcath, disability, illness, injury ar other inability
to perform of ARTIST, any of ARTIST's enusicians, other performers, crew, represcntatives or advisors, any of ARTIST's family membess, any of
PRODUCER'’s key persoanel, or any other person personally known 1o ARTIST whose death, disability, iliness or injury adversely impacts ARTIST's

ability to perform in connection with the Engagement; or other similar or dissimilar causes beyond the control of ARTIST or PRODUCER which make any
performance(s) contemplated by this Agreement impossible, infeasible or unsafe.

F. INCLEMENT WEATHER

Notwithstanding anything contzined to the contrary herein, inclement weather shall not be deemed a Force Majeure event and PURCHASER shall emain
liable for payment to PRODUCER of the full GUARANTEE plus all othcr compensation due hereunder if the performance(s) 1s rendered impossible,
infeasible or unsafe by such weather conditions. For clarification, PURCHASER shall remain respansible for all other terms and conditions of this Agreement,
including, without limitation eccommodations, transportation, and expense reimbursements for ARTIST and touring party.

G.PRODUCER'S RIGHT TO CANCEL

PURCHASER agrees that PRODUCER may cancel the Engagement hereunder without liability by giving the PURCHASER notice thereof at least thisty (30)
days prior to the commencement date of the Engagement hereunder. Upon termination of the Agreement in accordance with this Section G, PRODUCER shail
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return to PURCHASER any deposi previously received by PRODUCER i connection with the Engagement. Subject 1o the foregoing, upon such termmation,
the parties shall have no further rights or obligations hercunder, and each of the partics shall bear its own costs incurmrcd in connection with this Agreement.

H. BILLING

(1) ARTIST shali receive billing in such order, form, size and prominence as directed by PRODUCER in ali advertising and publicity issucd by or under the
contro! of the PURCHASER, including, but not limited to, displays, newspapers, radio and television ads, electric lights, posters, houseboards and
announcements.

{2) PURCHASER may only use ARTIST's name and pre-approved: voice, likeness, matenals, pictures, photegraphs, image, or other identification of

ARTIST (collectively, "ARTIST's Likeness") in connectian with PURCHASER's advertising and publicizing of the Engagement, however PURCHASER's use
of ARTIST'S Likeness shall not be as an endorsement or indication of use of any product or service and no corporate or product/service name ar logo shall be
included in any such advestising and publicity absent PRODUCER's prior written approval in cach instance. Notwithstanding the foregoing, the placement,
form, content, appearance, and all other aspects of PURCHASER's use of ARTIST's Likeness shall at all imes be subject to the prior written approval of
PRODUCER.

L. MERCHANDISING

PRODUCER shall have the exclusive right to sell souvenir programs, ballet books, photographs, recards and any and all types of merchandise including, but
not limited to, articles of clothing (i ¢. T-shirts, hats, etc.), posters, stickers, eic , on the premises of the place(s) of performance without any participation in
the proceeds by PURCHASER subject, however, 1o concessionaire's requirements, if any, as specified in this Agreement.

J. NO RECORDING/BROADCAST

PURCHASER shali niot itsell, nor shall it permit or authorize others (including, without limitation, PURCHASER or venue employees, representatives or
contractors) to record, broadcast, televise, film, pholograph, webcast, or utherwise reproduce the visual and/or audic performances hereunder (or any part
thereof} and/or ARTIST and/or PRODUCER's personnel at any time during the Engagement.

K. PURCHASER DEFAULT

(1) Inthe event PURCHASER refuses or neglects 1o pravide any of the items hercin stated or comply with any provisions hereunder, and/or fails to promptly
make any of the payments as provided hercin and/or fails to proceed with the Engagement and/or fails to furnish PRODUCER or ARTIST with any
documentation, tickets or notice or praof thereof as required hereunder, at the times herein specified, then any such failure shall be deemed a substantial and
material breach of this Agreement and PRODUCER shall have the right {(in PRODUCER s sole discretion), without prejudice 10 any other rights and remedies
te (i) immediately terminate this Agreement and cancel any or all remaining Engagement hercunder; (i1) retain all amounts already paid to PRODUCER by
PURCHASER as partial compensation for such breach; (111) receive the full GUARANTEE (or the unpaid balance thereof) plus all other payments and other
compensation duc pursuant 1o this Agreement and all out of pocket expenses incurred by PRODUCER and ARTIST in conncction with the Engagement or the
transactions contemplated by this Apreement, and (iv) PRODUCER and ARTIST shall have no further liabilitics and/or obligations in connection with the
Engagement or the transaclions contemplated by this Agreement. For the avoidance of doubt, in al) instances PURCHASER shall remain responsible for all
ransportation, accommodations, and expense reimbursements for PRODUCER/ARTIST and entourage pursuant to the teams of this Agreement.

(2) If, on or before the daie of any scheduled Engagement, PURCHASER has failed, neglected, ar refused to perform any contract with PRODUCER/ARTIST,
and/or any contract with any thied party relating 1o this Engagement, and/or any other contsact with any other performer for any other engagement (whether ar
not related), or if te financial standing ot credit of PURCHASER has been impaired or is in PRODUCER's apinion unsatisfactory, PRODUCER shall have
the right to demand payment of the full GUARANTEE and all other compensation due pursuant to this Agreement. 1f PURCHASER fails or refuses to make
such payment forthwith, then any such failure shall be deemed a substantiel and material breach of this Agreement, and PRODUCER shall have the right (in
PRODUCER's sole discretion), without peejudice to any other nights and remedies, to. (i) immediately terminate this Agreement and cancel any or all
remaining Engagement hereunder; (ii) retain all amounts already paid to PRODUCER by PURCHASER as panial compensation for such anticipatory breach;
(i} receive the full GUARANTEE (or balance thereof) and all other compensation due pursuant to this Agreement and all out of pocket expenses incurred by
PRODUCER and ARTIST in connection with the Engagement or the transactions contemplated by this Agreement, and (iv) PRODUCER and ARTIST shall
have no further liabilities and/or obligations in connection with the Engagement or the transactions contemplated by this Agreement. For the avoidance of
doubt, 1n all instances PURCHASER shall remain responsible for all transportation, accommodations, and expense reimbursements for PRODUCER/ARTIST
and entourage pursuant to the terms of this Agreement

L. INSURANCE/INDEMNIFICATION

{1) PURCHASER shall obtain and maintain, from the date hercof through completion of the Engagement, public and comprehensive general liability insurance
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covcrage in an smount of not less than Five Million Dollars ($5,000,000) per occurrence (but in no event in amoutnts less than the limits required by the venue
and/or as set forth in the ARTIST rider, il any) indemnifying and holding PRODUCER, ARTIST and ARTIST's traveling party and PRODUCER/ARTIST's
respective officers, directors, principals, agents, cmployees and representatives, harmless from claims and/or actions by any and a!l persons who suffer death,
personal injury or property damage during or incidental to any pesformance given under this Agreement or asising out of or in connection with this Agreement.
The foregoing policies maintained by PURCHASER shall contain a waiver(s) of subrogation with respect to the PRODUCER, ARTIST and their respective
officers, directors, principals, agents, emplayees and represcentatives, and each policy shall contain all appropriate riders and endorsements. PURCHASER will
provide evidence of the existence of the insurance coverage refersed to herein by naming PRODUCER, ARTIST, and their respective officers, dircctors,
principals, agents, employces and representatives, as *additional insureds® and providing PRODUCER with originals or copies of certificates of insurance 5o
reflecting and providing that PRODUCER shall be notified in writing by the insurance carrier of any change or modification in the policy, not less than fificen
(15) days prior 10 the effective date of such change. PRODUCER's failure to request, review or comment on any such certificates shall not affect
PRODUCER's rights or PURCHASER's obligations hercunder.

(2) Without limiting the genesality of the foregoing, PURCHASER hereby indemnifies and holds PRODUCER and ARTIST, as wel) as their respective agents,
repeesentatives, principals, employees, ofTicers and directors, harmless from and against any loss, damage or expense, including, without limitation, reasonable
attomey's fees, incurred or suffered by or threatened against PRODUCER or ARTIST or any of the foregoing in connection with or as a result of any clasm for
death, personal injury or property damage or otherwise brought by or an behalf of any third party person, firm or corporatian as a result of or in connection
with the Engagement, or any acts or omissions of PURCHASER or its employees, agents, or other represcntatives in connection with the transactions
contemplated by this Agreement, which claim does not directly result from the gross negligence of the ARTIST and/or PRODUCER.

M. ROLE OF AGENT

WILLIAM MORRIS ENDEAVOR ENTERTAINMENT, LLC acts only as agent for PRODUCER and assumes no lisbility hereunder and in furtherance
thereof and for the benefit of William Marris Endeavos Entertainment, LLC, it is agreed that neither PURCHASER nor PRODUCER/ARTIST will name or
join William Morris Endeavor Entermainment, or any of its officers, directors, principals, agenis, employces and representatives as & party ¢n any civil action or
suil anywhere in the world, arising out of, in tion with, or related to any acts of commission or omission pursuant to or in connection with this
Agreement by either PURCHASER or PRODUCER/ARTIST

N. NOTICES
All notices required hereunder shall be given in writing at the addresses stated in the preamble of this Agreement
0. CONTROLLING PROVISIONS

In the event of any inconsistency or conflict between the provisions of this Agreement and the provisions of any nders, addenda, exhibits or any other
attachments hereto, the parties agree that the provisions most favarable to PRODUCER and ARTIST shall control

P. LIMITATION OF LIABILITY

In no cvent shall PRODUCER and/or ARTIST (nor eny of their respective agents, representatives, principals, employees, officers, directors and affiliates) be
liable to PURCHASER (or any third party) for any indirect, incidentnl, consequential, special, punitive (or exemplary), ar any similar damages, including,
without limitation, lost profits, loss of revenue or income, cost of capital, or loss of business reputation or opportunity, as ta any matter under, relating 1o, of
ansing out of the Engagement or the transactions cantemplated by this Agreement, whether in contract, tort or otherwise, even if PRODUCER and/or
ARTIST has been advised of the possibility of such damages. Under no circumstenices shall the liability of PRODUCER and/or ARTIST (or any of their
respective agents, representatives, principals, employees, afficers, directors or affiliates) exceed, in the aggregate, an amount equal 1o the lesser of (i) the
amounl of reasonably necessary out-of-pocket expenses directly incurred by PURCHASER in connection with the Engagement, or (ii) the amount of the
GUARANTEE which ARTIST and/or PRODUCER have actually received in accordance with the terms of this Agreement. PURCHASER agrees that it shall
not (and shall cause its affiliates not to) seek indirect, incidental, consequential, special, punitive {ur exemplary), or any other similar damages 2s to any matter
under, relating (o, or arising out of the Engagement or the transactions contemplated by this Agreement.

Q. MISCELLANEOUS PROVISIONS

(1) Nothing in this Agreement shall require the commission of any act contrary to applicable law or to any rulcs or regulations of any union, guild or similar
body having jurisdiction over the sarvices and personnel to be fumished by PRODUCER to PURCHASER hereunder. In the cvent of any conflict between

sny provision of this Agrecment and any such law, nule or regulation, such law, rule or regulation shall prevail and this Agreement shall be curtailed, modified,
or limited only (D the extent necessary 1o climinale such conflict.

(2) This (and any of PRODUCER's: riders, addcnda, exhibits or attachments hereto) constitutes the sole, complete and binding agreement between the parties
hereta, and may not be amended, supplemented, altered or discharged except by an instrumenl in wriling signed by the partics. If any part of this Agreement 1
determined to be void, invalid or unenforceable, such invalid or void portion shall be deemed to be separate and severable from the other portions of this
Agreement, and the other portions shall be given full force and effect, as though the void and invalid portions or provisions were never a part of this
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Apgreement.

(3) This Agreement shall be construed in accordance with the laws of the State of Califomia applicable to agreements entered into and wholly ta be performed
therein. Unless stipulated to the contrary in writing, ali disputes arising out of this Agreement, wherever derived, shall be resolved in Los Angeles County in
the State of Catifornia in accordance with the laws of that State, in the event of any such dispute, cither party may effect service of process on the other party
by certificd mail, return receipt requested, and said service shall be cquivalent to personal service and shall confer personal jurisdiction on the courts in Los
Angeles County in the State of California and shall be deemed effective upon the casticr of the recipicnt’s mail receipt date or ten (10) days after the mailing of
such process, provided thal a duplicate of such process shall have been mailed to the other party by ordinary mail at the same time as the certified mailing.

(4) PURCHASER shall not have the right to assign or transfer this Agreement, or any provision thercof

(5) The waiver of any beeach of any provision of this Agreement shall not be deemed a continuing waiver, and no delay in exercise of a right shall constitute a
waiver

{6) Nathing herein contained shall ever be construed as to constitute the parties herelo as a partnership, or joint venture, nor to make PRODUCER and/or
ARTIST liable in whole or in part for any obligation thal may be incurred by PURCHASER, in PURCHASER's carrying out any of the provisions hereof, or
otherwise. THE PERSON EXECUTING THIS AGREEMENT ON PURCHASER'S BEHALF WARRANTS HIS/HER AUTHORITY TO DO SO, AND
SUCH PERSON HEREBY PERSONALLY ASSUMES LIABILITY FOR TIIC PAYMENT OF SAID PRICE IN FULL

(7) The terms "ARTIST™ and "PURCHASER" as used herein shall include and apply to the singular and the plurnl and ta all genders

(8) This Agreement may be executed in 1wo (2) or more counterparts, each of which shall be deemed an origtnal and all of which taken together shall constitute
one (1) and the same instniment. Detivery of an executed counterpart of a signature page to this Agscement by tclecopier or electronic delivery (i e. PDF
format), including electronically signed versions of the same, shall be as effective as delivery of a manualty executed counterpan of this Agreement end shall be
sufficient 10 bind the Parties to the terms and conditions of this Agreement.

Agreement dated  29-May-2014 TROMBONE SHORTY & ORLEANS AVENUE
Page 100 10 CENTER ARTS - HUMBOLDT STATE UNIVERISTY
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& ORLEANS AVENUE

DRESSING ROOM & HOSPITALITY RIDER

« Hot meal for ten {10) people. NOTE: Piease, no Cajun or New Orleans-style meals.
« A $30 USD buyout per person (8 x $3=$240) in lieu of hot catered meal

» [n addition to basic hospitality (water, ice, soda, cold snacks), an ADDITIONAL $25 USD
per person (8 x $25=$200) dressing room buyout is acceptable, per advance

IN DRESSING/GREEN ROOM - AT LOAD-IN, PLEASE!
BEVERAGES
* Whole-leaf chamomile tea bags (Mighty Leaf® Tea or similar}, with honey
» Freshly-brewed gourmet coffee with condiments
¢ One (1) quart 100% orange juice - NOT from concentrate
« One (1) bottle Simply Lemonade® or Newman's Own® Lemonade
« Eight (8) assorted Odwalla® Drinks - Carrot, Protein, Berry, Mango, etc.
= Eight (8) bottles Ito En Oi Ocha® green tea
« One (1) 6-pk Dole® Pineapple Juice (single serving cans)
« Twelve (12) cans Classic Coke®, Sprite®, Root Beer, Orange soda pop assortment
« One (1) 6-pk Vita Coco® coconut water
e One (1) 6-pk Perrier® Sparkling Natural Mineral Water
 Two (2) four-bottle packets of S-Hour Energy® shots
« Eight (8) 20-ounce bottles of Orange Gatorade®
« Two (2) cases bottled water - (1) for green room, (1) for stage - some room temp
« Twenty-four (24) bottles of premium beer (Peroni®, or local microbrewed Pale
Lager) or equivalent number of drink tickets, per advance
= Two (2) bottles premium Bourbon (Four Roses Small Batch, etc.), per advance
s Two (2) bottles premium wine, per advance

EOOD, UTENSILS & TOWELS

« Fresh whole fruit assortment {(bananas, clementines, apples, grapes, berries),
including lemons

» Professional-quality juicer, if available

» Two (2} boxes cereal, (1) sweet (Lucky Charms®, etc.} & (1) Raisin Bran

« One (1) Quart of Lowfat Milk.

« One (1) loaf organic wheat bread w/ (1) jar of peanut butter & (1) jar of jelly

« Pepperidge Farms® cookies, trail mix, chips & salsa, pretzels

« One (1) bag of beef jerky

« Six (6) assorted organic yogurt cups

« One (1) cheese and veggie tray with wheat crackers

* One (1) box nutrition/granola bars

« Assortment of Haribo®-brand Gummi candies

» Basic condiments, ROCKS ice, plates, utensils, paring knife & wine bottle opener
* One clean, working iron w/ clean ironing board

« Eight (8) preferably black hand towels for stage use, to be returned following show
« Twelve (12) room-temperature bottles of water at stage 60-minutes before hit

AETER SHOW

» Three (3) large pizzas, three (3) pounds chicken wings, local takeout menus, or
similar per advance, to be delivered to green room at end of artist's performance.

Rev.Jan 2014



& ORLEANS AVENUE

REVISED MIC/BACKLINE REQUIREMENTS AS OF JANUARY, 2014

.Trombone, Trumpet and Vocals (Trombone Shorty;)‘ P(ﬁ A {0"‘! RBLA SvBSNT V‘T“JN{

= One (1) Shure SM58 Wireless Handheld Mic Moiw ¢4 (W)Uﬁp
s  Two (2) LP Cyclops handheld Jingle Tambourines, round w/ skin
Pe cin oy, Bkl

Saxophones (Baritone - Dan Oestreicher; Tenor — Tim McFatter)
= No backline required

Drums (Joey Peebles)
= QOne (1) tuned DW Kit: 22"x18" kick, 13x10™ mountable rack, 14" & 16" floor
toms with legs — no hanging floor toms, please
One (1) 14x6.5" DW Aluminum Shell Snare Drum (Main Snare Drum) w/ stand
One (1) 14x5" DW Maple Sheli Snare Drum (Left Side Snare) w/ stand
Six (6) heavy-duty DW cymbal stands with all felts & sleeves
One (1) DW 5000 Hi-Hat Stand including 21" rod [plus (1) backup]
One (1) DW 9000 double-kick pedal w/ two-way pedal beaters [plus (1) backup]
Kit Heads — NEW heads, please:
o Snares: Remo Coated Ambassador.
o Toms: (13", 14", 16") Coated Emperors-top; Clear Ambassadors-bottomn
o Bass Drum: (22") Clear Powerstroke 3 (batter), Powerstroke 3 (or standard
DW logo head [resonant])
One (1) Roc N Soc Hydraulic Drum Stool
Three (3) Air-King High Velocity blowers, or similar high-powered air movers
One (1) drum key
Six (6) pair (1/2 block) Vater SB Hickory Wood Tip drum sticks
Paiste® (Endorsed) Cymbal pack to include:
- 14" Signature Reflector Heavy Full Hi-Hats
- 16" 2002 Medium Crash
- 16" + 18" + 19" Signature Reflector Heavy Full Crashes
- 20" 2002 Wild Crash
- 22" 2002 Ride

Bass (Mike Ballard)
One (1) bass head amplifier (in order of preference) (**PLUS BACKUP**)
= Mesa Boogie Big Block 750 amplifier
» Mesa Boogie M9 Carbine amplifier
= One (1) Mesa Boogie 4x10” Vintage PowerHouse bass speaker cabinet
» One (1) Mesa Boogie 1x15 Vintage PowerHouse bass speaker cabinet
= One (1) guitar stand

Guitar (Pete Murano)
= Two (2) Fender Super Reverbs (VINTAGE preferred, reissues OK) (INCLUDES
BACKUP)
= One (1) guitar stand

Note: **NON-US. Shows: (3) 110v step-down converters & (3) U.S. power strips
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