CENTERARTS/UNIVERSITY CENTER/HUMBOLDT STATE UNIVERSITY/A.S.
PERFORMANCE RIDER
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THIS AGREEMENT is hereby made a part of the attached contract.

v, v
1. INDEMNIFICATIONS. ﬁn@@%&mmw hold harraless, indemnify, and

defend the &tare o Catifornia<he Frustess-of-the-Califomia S iversityy Humboldt State University,

Lenterirs;-University Center; HSU-Assosiated-Students, and officers, employees, and

agents f-cachrofthem from and against any and all liability, loss, damage, expenses,’égm

Ratuse, and causes or actions arising out of or in connection with the Artist's use or occupancy of the

premises, provided that such claims, demands, losses, liabilities, costs or expenses are duwe-arare-claimed

-!o‘!me%c Ji:etlzg willful or negligent acts or omissions of Artist or -Arnst 3 mﬁ-} a.nd 1 of Lewployeef
pup i Ly perkc Wikain

2. EXCLUSIVE PERFORMANCE(S), Artis(s) will notdedn caslofaensaes erforms,
ofanyliad-priosorer-00 days-Feowihi he-performance(s) hercinabove described within a rading of

150 miles from the location(s) of the performance(s) hersinabove described, er-of-any-perticn oz partions
4bereot; without express written permission of CenterAnt®: Inthesvent-ofeny-such.unautherized

other MENTT I Temies heremdse, o W*\?Q;},\conf:n*‘— shatl ng+ unrta@%(oua\

L
3. AGENTS WARRANTY. ARTIST warrants that has full and current legal authority to, set.an.
betradfof Artist, Pro daa Coy Pro dur cubjech Mo furnict,

- 1 . S v .
4. COMPLIMENTARY TICKETS. CenterArts shall be the only %ly a%i’h%ge% &fﬁmf { "WQI “vices of
complimentary tickets to the performance(s) described hereinabove A maximum of 10 complimentary

tickets shall be given to Artist. All complimentary tickets shall be appropriately distinguished and shal]

not be counted in determining gross receipts.

5. NON-PERFORMANCE NOT A DEFAULT. Ngifher Artist nor CenterAsts shall be liable for faifure
(o appear, present, or perform if such failyge i5 ca ,grd lations of public or
University authorities, labor difﬁcu!ties."éﬁﬁl‘%gthﬁft. stk mﬁiﬁi‘iﬁfﬁm or delay of

4

transportation servi yltcrruptions of electrical gm_fer. other acts of God, or any cause beyond the veas onaldd
?&entcrAns. (faragcaph ic Su!?j (ct o terms of confract AR+ fida_)
)

ontrolt:\ffmstan
m (talohgl e conbet oF s P"’
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CIPATORY BREACH. is-he-eventtiar s : T AP
or Artist’s Designated Representative indicates or states that Artist is unwilling or wil ak
failure is not excusebletinder Paragraph 5
hereinabove; or in the event that Artist or any member of Asntis :

aveling component deemed by
CenterArts in its sole discretion to be material-tothe performance(s) hereinabove defined, or to any
any-authorized agent of Artist takes any voluntary affirmative action which,
retiOn, renders substantia) performance of Artist's contractal duties hereunder
Arts may cancel the performance(s) hereinabove defined, or any portion or portions
in addition, Artist shall be responsible for payment of any and all costs, expenses, damages
g CenterAnts’ actual expenses incurred in preparation for the performance(s) hereunder) and

ms from such cancellation. Any breach or anticipatory breach of this Agreement by Artist shall be
4‘m 3 - DawageS i any, rp Me diterng hed Y Q (ouct oF
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7. MERCHANDISING PERCENTAGE. CenterArts takes 20% 57 gg't‘;gsl mgmha%Plsfnlg{?egelﬁpﬁ}or wis
' ULSS fra)
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& UNIVERSITY POLICY PROHIBITS ALCOHOLIC BEVERAGES OR CONTROLLED A“u %\
SUBSTANCES ON CAMPUS.

9. Total catering budget shall not exceed the amount budgeted and accepied by the performer’s

representative in the original offer. .
o/ n'\’h&}”' E{dp’t’ a,wwuieel

10. ORAL REPRESENTATION AND AMEMITVIENTS. No RepEcalseq, Warranty, condition, or

agreement of any kind gr nature adwrrsGever shall be binding upon the pasties hereto unless incorporated
_into attached Cont nd this’RIDER. CenterArnis recognizes Artist's contracUrider smpwas mod:fied by C{uj 4 )
this'rider ANDFECHNICAL SEECH DNG-E DI PHE-ATFACHED AR deuched

@ A T o - ‘ a’ .
mmmmmmﬁnda is made an integral part of al} agreements.
avagn Al

1. CenterAris/University Center will not pay for hotel, any services (including but not limited to ground
ansporiation, drerostof-beckie tquipient), sany-equipmentmor stz rsrraitabiv-irtevas-Duze
T ifreaty , Tegardless of whether or not they are listed as requirements in the

‘\‘ Artist’s rider, unless these requirements are specifically writien into the-paymenisection-of the contract
'\99 face for this engagement, as well as the deal memo for his engagement, if & deal memo has been issued.

- - -

12. CenterAnts/University Center will withhold appropriate California State Franchise Tax in accordance
with the Taws of the State of California, as directed by the Califomnia State Franchise Tax Board. Such
withholding tax, if required, shall be deducied from the artist’s guarantee.

13. AGREEMENT CONSTRUED. This Agreement shall be construed and endorsed according to the
lews of the State of California. Waiver of any defaul shall not constitute waiver of any subsequent or
other defanlt. Al rights of the parties hereto shall insore (o the benefit of their successors and assigns,
and 211 obligations of any of the parties hereto shall bind his, her, or its heirs, execulprs, personal
repiesentatives, successors and assigns. 1 =

ROt regaint

hereinabove mentioned in the attached contract.
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Tax TD/Social Security # For University Center

4. H{J%HWESS WHEREQF, the parties hereto have caused this Agreement to be executed as of the day

Updated: April, 2009

P Exe o
Sub J'G LT
o amendiments hartte



9601 Wilshire Boulevard
3nd Floar
Beverly Hills, CA 80210

usa
Phone. +1 310-786-4740
email’ brh@wmeenienainment com

ARTIST RIDER AND ADDENDA ATTACHED HERETO HEREBY MADE A PART OF THIS CONTRACT

Agreement made 04 May 2015 between ESPERANZA SPALDING PRODUCTIONS LLC (hercinafier referred to o "PRODUCER") fumishing the
services of ESPERANZA SPALDING (hereinafter referred 1o gs *ARTIST") and CENTER ARTS - IUMBOLDT STATE UNIVERISTV/Roy
Furshpan (hereinafier referred 1o as “PURCHASER”)

1t is mutually sgreed between the parties as fofiows:

The PURCIHASER hereby engages the PRODUCER 1o furnish the services of ARTIST for the Engagement (a5 described herein) upon 81l the tenms and
conditions herein sct forth, including, without limitation, Addendam "A™ (Additional Terms and Conditions), the Amist Rider, and any other
PRODUCER addenda referenced herein (if any), abf of which are anached herew and fully incorporated hesein by reference

I. ENGAGEMENT VENUE(S):

JOHN VAN DUZER THEATRE ALL PAYMENTS BY UNIVERSITY CHECK ...

i Horpst Street

Arcata, CA 9552

usa UMIVERSITY RIDER 1S MADE AN INTEGRAL
2. h T Tuell Aug 2045 PART OF THIS AGREEMENT

a. Number af Shows- ;

b Show Schedule(s): 0730 PM: Doors

08: 00 FM: ESPERANZA SPALDING. (75‘90 min } IN'HOHSE SOUND, LEGHTS & FRODU‘CHON

No support. No intermission. No curfew

CATERING MUST STAY WITHIN THE BUDGETED AMOUNT

3. BILLING (in afl forms of advertising):
100% Headline "Esperanza Spelding Presents EMILY'S D+EVGL UTION™

4. COMPENSATION;
$25,000.00 USD (Tweaty Five Thoussnd U.S. Dallars) fist GUARANTEE,

DEPODSIT requirements and PAYMENT TERMS are further set Jorth beloy in Secilon 10.

5. on ONAND CATERING:

Agreement dated  04-May-2015 ESPERANZA SPALDING
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& PURCHASER o provide in-house sound and Jights (show expense)

b. PURCHASER io provide backfine band equipment as required by ARTIST (show expense - 51,260 budgeted - not a cap - no substitutions)

¢ PURCHASER 1o provide a Spinzt half upright piano end ! (one} 8" x & rolling riser as required by ARTIST.

¢ PURCHASER to provide | (ooe) runner with a $5Passenger van in good working condition a8 required by ARTIST, —~ 13, Patbenger Jon— fon
¢ The show production schedule (including without limitation, Joad-in, foad-out, sourd check and gfl other production calf times) shall be subject
to ARTIST's priot writlen approvet and shall be advanced with ARTIST mansgement of its authorized representative not Iater than one week
priot o performance. PURCHASER's feilure to comply with this paragraph shall be deemed a materia? breach of contract and ARTIST and
ARTIST shall have the right 10 not perform the engagement and shall be entitled 1 receive the full agreed compensation.

f.No support. No imermission  Should PLIRCHASER Tequest a suppart act to be added (o this engagement, it will be a show expense and

mwst be spproved in writing by ARTIST s management antvor WME  Further, it is understood and agreed that snid “suppont aet” will nm

affect ARTIST s production setup in ey wiy whatsoever - and ARTIST will NOT share any backline or boards with any support pei(s)

Production Contact; Michael Moore Jr
{707} £26-341L1 (off)

6. TRANSPORTATION AND A C( OQMMODATIONS:

2) Air transpostation

b) Accommodations

c) Air freight and excess baggage:
d) Ground transportation:

£} Meals snd incidentals.

£ Other:

Any changes to the above-mentioned arangements ere subject to the sale and exclusive prior written epproval of PRODUCER.

7. SPECIAL PROVISIONS:

& PURCHASER duts not pay dzposits.

b. Ticheting + Meet & Greet Guidelines & Restrictions:

11T IS UNDERSTOOD AND AGREED THERE WILL BE NO VENUE, RADIC OR ANY OTHER PURCHASER GENERATED MEET
& GREETS HOWEVER, ARTIST SHALL HAVE THE RIGHT TO CONDUCT ITS OWN MEET & GREET iNITS SOLE DISCRETION.
2. PURCHASER achknowledges and agrees that ARTIST may sci? VIP packages in connection with the Engagentent herein and that
PURCHASER shalt not perticipate in spy revenue derived from the sole of said VIP packages. In addition, PURCHASER hereby grants and
shal{ secure (o1 no enst th ARTIST) ull necessary rights and approvals necessary for ARTIST 1 conduct it on-site activities as described
herzinabove,

3, ARTIST comps = 20

., Marketing Guidelines & Restrictions:

1. 1t is undersiood and agreed sthat ARTIST will be billed &t s} times es 100% Headline "Esperanza Spalding Presents. EMILY'S
D+EVOLUTION".

2. Ticket header must be prinied “Esperanza Spaiding Presents: EMILY'S D+EVOLUTION™. No spunsars aliowed on the ticket header.

3. For ail print and radio advenising materials, please contact Stephanie Myers (smyers@wmeentertamment. com / 310-786-9695). The use of
any other sdventising materials is not permitled and such ads cannot be slicred, Final drafi(s} of all adventisement(s) must be sent to Stephanic
for approval prior 1o use.

4. Marketing plans shall be submitied to Stephanie Myers (Smycrs@wmeentenainment com) These marketing plans must be epproved in
writing by Stephanie prior to your on sale.

5. Any radio "presents” need written approval of ARTIST. Please direct 2!l requests 1o Stephanie Myers,

6. There shall be no visible sponsor signage on the siage. No impticd cndorsements or *preseats” of any kind, Any exceptions to this must be
approved in advance in writing by Stephanic Myers

d. Recording & Broadcast Guidelines & Restrictions:

L PURCHASER UNDERSTANDS AND AGREES THAT THIS CONTRACT 1S SPECIFICALLY FOR A LIVE PERFORMANCE. TO
CLARIFY, PURCHASER UNDERSTANDS AND AGREES THERE WILL BE ABSOLUTELY NO LIVE BROADCASTS, NG AUDIO OR
VIDEQ RECORDING AND NO WEBCASTS OF ARTIST'S PERFORMANCE. IN ADDITION, PURCHASER SHALL MAKE BEST
EFFORTS TO PREVENT ANY UNAUTHORIZED RECORDING, REPRODUCTIONS, TRANSMISSIONS, ETC, OF THE ARTIST'S
PERFORMANCE HEREUNDER.

¢ Any language that may have been contained in your offer, which is not included in this agreesment, shalt not be considered pant of the coarrac.

Agreemen! datcd  04-May-2015 ESPERANZA SPALDING
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1. SCALING ANB TICKET PRICES:

CAP, TYFE PRICE COMPS KILLS SELLABLE  FACFEE PARKING CMARITY TICFEE Vi# SCNDRAY OTHER  NET PRICE GRCSE POT
Tot 1} Aug E 03 PM €12 Resenyd 33600 M [ &7 156 00 HIATI 00
£12 [1} ] 812 $45.47200
SCALING NOTES:
*Season discounts may apply. ADJUSTED GROSS POTENTIAL 54547200
*Student price $25. TRX
RET POTENT:AL: £45,472.00
12. ENPENSES:
TYPE FLAT AMOUNT % AMOUNT PER TUCKET MAX RMJUNT  NOTES
Advenising 153000
BacHine £1.200.00
Box Office $500 60
Catering $900.00
Credit Cards 3120000
Puno F130.00 Includes Tuner
Ren S1:5.00
Runners 532500 nanner with van
Segunty 3900 00 includes Ushers
Sound & Liphs : $3,000.00 $1.200 Lights, $3,800 Saund
Staffing 5150.00
Stapehands $1,500.00
Expease Totals: $12,250.00

PURCHASER undersiznds that PRODUCER has relicd on the above show expenses. PURCHASER agrecs 1o furnish PRODUCER, not later than seftiement
of the Engagemeiit(s) with a final statement of actunl expenses, including certified poid bills, receipts, advertising tear sheets and venue contract. If the final
actual expenses totd fess than the expenses stated heeein, then the spit figure or lotal expenses vsed to determine the percentage of the net, will be reduced by
the difference between the toal expenses previousty submitted by PURCHASER and the tota! netugd cxpenses. Any increases to the above expenses ase
subject 10 PRODUCER's spproval,

13 MERCHANDISING:
There shall be no use of ARTIST's name, bikeness, lege or otherwise on ety merchandise without prios written approval from ARTIST's
managemen! or WME.
Artist sclls; CDYDVI: 50.00% of proceeds to ARTIST.,
Arlist sells; T-Shins/Sofi; 80 00% of proceeds to ARTIST.

4.V ND WORK PERMITS:

15, TANES:

ADDENDUM A* (ADDITIONAL TERMS AND CONDITIONS). ARTIST RIDER AND ANY QTHER PRODUCER ADDENDA REFERENCED
UEREIN (IF ANYL JRE ALL ATTACHED HERETO AND FULLY INCORPORATED HEREIN BY REFERENCE.

IN WITNESS WHEREOF, the partics herelo have herounto set their names and seas on the day and year first above written.

Agrrement dated  G4-May-2015 ESPERANZA SPALDING
Page 4 0f 10 CENTER ARTS - HUMEOLDT STATE UNIVERISTY
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8. ARTIST RIDER:

PURCHASER shall provide and pay oz a1l 1erms and conditions conteined in the ARTIST rider and shall Tully comply with af provisions
thereol

10. PAYMENT TERMS:

All deposit payments shail be pad via certificd or cashier's chech sent 1o

Funt Goufenies -r~ UNMeity chegn—na

~A-BAEAREE of the monies shall be paid to and in the name of PRODUCER by ceatifiad or caghicrschesk sibank-wiretardesigaated b

~RQDUEER), to be received by PRODUCER not inter then pnor to the first show of the Engagement.
FlCA' desl ~- Aol

d. In the event the full price agreed upon Lo be paid by PLURCHASER does not include percentages or overages, and the aclual gross box office
receipts from the l:ngagemem exceed :hc gross poiential as staled herein. such amounis shall be pud in l’ull 10 FRGBUGBW@W

WWWWMMMW Uh\\lws.'-\y cheC\-v: .p.q he}(& \o.,gmess day ~Aua

Apreementdated  04.May-2015 ESPERANZA SPALDING
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ENTER ARTS - HUMBOLDT STATE UNIVERISTY
Jloy Furshpan

Humboldi Stake Universipe

Ascate, CA 95521 )

Esperanza SpﬂXing ProdGctions 1LLC

Agieement dated  04-May-2015
Page Scf 10
WME Concent; rev 20130529/ updated March, 2015
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ADDENDUM A"

ADDITIONAL TERMS AND CONDITIONS
WITH THE EXCEPTION
OF THE CAUFORNIA
FRANCHISE TAX BQARD
WITHHOLDING AS
AEGUIAGD BY

A. COMPENSATION
/ o

(1) Unless othenwise specified, all payments sholl be made in full wr - 3f not nlready indicated on the face page of this
Agreement, PURCHASER will advise PRODUCER, or PRODUCER's agent. prompuly upon request (but in no event Jater than the on-sale datc}, of the act
admissions priees for the cntertainment prescntation and shall further disclose any added chasges and applicable tax in conncction therewith

{2) in the event the payment o PRODUCER shall be based in whele or in part on reeeipls of the performances) hereunder, FURCHASER sgrees to deliver in
PRODUCER a centificd statement of the gross seeeipts of eoch performance within two (2) hours following such performance. PRODUCER shall have the
right 10 have a representative present in the box office al el times and such representative shial] have access 16 box office recerds of PURCHASER relnting to
gross reeeipts of the Engagement,

(3} In the event thal the payment of PRODUCER's share of saidl performance(s) receipts is based in whole or in part upes expenses relaied 1o the
Engagement, PURCHASER shall venify by paid receipts, cancelled chieck of simitar documents all such expenses, of they shall not b2 included as an expense of
the Engagement.

(4} In the event the payment t» PRODUCER does not include a percentage paymen, if the aciual gross box office receipts from the Engagement exceed the
Bross polential as stated on the face of this Agreement or 8s otherwiss agreed in writing betweern the parties, such excess shall be immediately paid in fell 10
PRODUCER in cash.

B TICKETS

{1) PURCHASER shall not announce, advertise, promote or sell tickets (o the Engapement until authorization in writing has been received from PRODUCER,
{2} ALL TICKETS MUST BE NUMBERED, NO TiCKETS SHALL BE PRICED AT MORE THAN THE AGREED UPON PRICE EXCLUSIVE OF
VALUE ADDED TAX OR OTHER SALES~-BASED TAX WITHOUT PRODUCER'S PRIOR APPROVAL.,

(3) H licket price seating shall be varied in any respect, the percentage of compensation payable to PRODUCER shall be bascd upon whichever of the
following is more favorable to PRODUCER: (i) the ticket price scaling set forth on the face page of this Agreement or as otherwise agreed in writing by the
pasties, or (i} the oclual ticket price sceling in effect for the Engogement.

{4) The PRODUCER's representative shaft have the right to inspect ticket racks and 2!t box office snd other records with respect 1o such eeceipts, including,
but not limited to, unsold tickets, printed bus unsold tickets {so-called “deadwood™) and stubs of tickets sold, for the purpose of verifying the statements.
PRODUCER's representative will apon request be admitted 1o the box office at ait times during the sale of tickets for the Engagement herrunder,

(5) There shal be ne dynamic ticket pricing unless mutually sgreed upon by PRODUCER and PURCHASER in writing. In the cvent the parties egree to
participate in dynamic ticket pricing all terms thereof shall be subject to munsal wrinen approvel including, without limiation, all tickel prices and adjusiments
thereto, sealing, pross box office potential and additional ticketing charges (if any) All elements thereof, including, without limitation, all ticket
pricing/scaling/edjustments, ticketing chirges (if eny) and final gross revenue must be transparent and presented at scitfemnent in writing to PRODUCER 1o
evidence compliance with the foregoing,

{6) PURCHASER agrees that any inclusion of ARTIST's performance hereunder in 2 subscription or other type of serics is subject (o the prior written

conscnt of PRODUCER.

{7} PURCHASER shall not commit ARTIST fo any interviews, promotional appearances, meet & greets, or othienaise without PRODUCER's prior, written
consent, which shal} be given or withheld in PRODUCER's sole discretion

C. FACILITIES

{1) PURCHASER agrees to furnish at its sole eost and expense on the date(s), time{s) and placefs) of the performance(s) all thet is neeessery for the proper
and lawful presentation of the Engagement, including, without limitation, 2 suitable venue, weli-heated, ventilated, lighted, clean and in good order, stage
cartains, property tuned grand pigne o pinnos and all necessary first class sound equipment in perfect waorking conditien including amplificrs, microphones in
number and quality required by PRODUCER, dressing rooms (clean, comfortable, properly hested and air-conditioned and near the siage), &)t necossary
electricians and stage hands, olf necessary first class lighting, tickets, house programs, ell licenses (including musical performing righis licenses), adequate
sccurity, ushers, ticket seliers, ticket tekers, appropriate and sufficient adveniising in alf media and PURCHASER shall pey all other necessary expenses in
connection therewith,

{2) PURCIHASER shall elso pruvide at its sole cost and expense all necessary equipment for the Engegement hercunder as provided op the face of the
Agrcentent, or as designeted in the attached ARTIST Rider, unless otherwise ngreed by PRODUCER and PURCHASER in writing Exact requirements 1o be
advised if seme differs from ARTIST Rider specifications.

(3) PURCHASER will pay alf music royalties in connection with PRODUCER's use of music, and in addition, the costs of any musicians (including
contracior) other than these furnished by PRODUCER as pant of PRODUCER's regutar company.

(4) PURCHASER agrees to pay all acnusement taxes, if ppplicable,

Agreement dated  0d-May-2015 ESPERANZA SFALDING
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(5} PURCHASER shall comiply with all regulations and tequirements of any union(s) that may have jurisdiction over any of the satd malerials, facilities and
persennel 1o be fumished by PURCHASER and PRODUCER.

(6) 1f PRODUCER 30 requires, PURCHASER will fumish at its expense all heoessary facilities, clectriciens, stage hands and other personnel for lighting and
dress rehearsals, PURCHASER shall fumish st its own expensc all other items and personne] including. but not limited to, any and all personnel, inciuding
tiusiciars, s may be required by any netional or Jocal unionts) required for the proper presentation of the performance hereundes, and any rehearsals
therefore, except for thase items and personnel which PRODUCER herein specifically ngress to furnish,

{7) PURCHASER shall ensure compliance with all applicable requirements of laws and regulalions as 1o health and safety, licensing. insurance, hygienc, firc,
BUCESS, CEress, security, and generally in relation 10 the perfbrmance(s) and the venise{s) for such performance(s)

(8) PURCHASER shall be solely responsible for providing g safe envitonment for the Engagement, mclisding bin not limiled to with respect to the staging,
stage covering, grounding, supervision and direction of the Engogement, and security, 5o that the Engagement and alf persons and equipment are fres fiom
adverse weather and other conditions, sitations and events {~Adverse Conditions™). PRODUCER/ARTIST shall nol have any liability for any damage o7
injury caused by such Adverse Conditions.

D. PRODUCTION CONTROL

¢1) PRODUCER shall have the sobe exclusive creative contro) over the production gnd presemation of ARTIST's performance o the Engagement hercunder,
including, but not limited to, the details, means and methods of the petformance of the peeforming artists hereunder, and PRODUCER shall have the sole right,
&s PRODUCER may see fit, to designate and change at any time the performing personnel other than the ARTIST herein specifically named,

(2) ARTIST shall at all limes be the headiine act and will be the tlosing act of each show, untess otherwis specified hercin. PURCHASER ngrees that no
performers other than those 1o be furnished by PRODUCER hereunder will Bppear on ot in connection with the Engapement hercunder. PURCHASER agrees
ta supply and pay for all supporting acts, if any, which must be requesied and/or approved by PRODUCER.

{3) PURCHASER agrees to promptiy comply with PRODUCER's directions s to stage settings for the perfatmonce hercunder.

{4) 1t is undersinod that no stage seats are 10 be sold or used withowt PRODUCER's prior written cansent.

E. EXCUSED PERFORMANCE

If, es the result of a Forge Majeurz Event (as defined below), PRODUCER or ARTIST is unable 1, of is prevented from, performing the Engagement or any
porticn thereof or any material oblipation under this Agreemenl, then PRODUCER s and ARTIST s obligations hereunder will be fully excused, there shall be
r.o claim for damages or expeases by PURCHASER, and PURCHASER shal) begr its own costs and expenses in connection with this Agreement,
Notwithstanding the foregoing: (i) PURCHASER shall be abligated and lisble 10 PRODUCER for such proporionate amount of the payment provided for
berein es may be due hereunder for any performance(s) which PRODUCER mpy have rendered up to the time of the inability to perfarm by rezsan of such
Force Majeure Event; and (i) in the event of such non-performance a5 a resuli of a Force Majewre Event, if ARTIST is rendy, willing, and ghle to perform (but
for the occurrence of such Force Majeurs Event), then PURCHASER shall neversheless pay PRODUCER an amount equal 10 the fill GUARANTEE plus all
other payments and compensation duc hereunder. For clarification, in the event of cancellation due 1o any Force Majeure Event, and whelher or not ARTIST

is ready, willing and eble to perform, PURCHASER shall remain sesponsible for all ransportation, accommodations, expense seimbursements and any other
paymzats or compensation for PRODUCER/ARTIST and entourage pursuznt 10 the terms of this Agreement

A "Force Majcurc Event” shall mean any onc or more of the following acis which makes any performance(s) by PRODUCER or ARTIST coniemplaied by
this Agreement fmpossible, infeasible o unsafe: acts of God, act(s) or regulntionds) ol any public autherity or bureay, civil twmuly, epidemic, act(s) of the
public enemy, sct(s} or threats of terrorism; threats; insurrections; tiots or other forms of civil diserder in, or eround, the Engagement venue or which
PRODUCER and/or ARTIST rcasonably believe jeopardizes the safety of ARTIST, any of ARTIST's equipment. musicians ot other performers, or any ol
PRODUCER's key personnel, embargoes. fabor disputes {including, without limitation, strikes, lockouls, job actions, or boycons); fires; explosions, floods;
shertages of encrgy or olher essential services, (ailure of technical facilities; failure of delny of transportation, desth, disability, iliness, injury or other inability
to perfoim of ARTIST, any of ARTIST's musicians, other performers, erew, representatives or advisors, any of ARTIST's family membees, any of
FRODUCER's key personnel, or any other person personally known 1o ARTIST whose death, disability, iliness or injury adverscly impacts ARTISTs

ability to perform in connection with the Engagement; or other similar or dissimilar causes beyond the control of ARTIST or PRODUCER which make &ny
performance(s) contemplated by this Agreement impossible, infeasiblc or unsafe.

F.INCLEMENTY WEATIEER

Narwithstanding anything contained to the contrary herein, inclement weather shall not be deemed & Force Majeure event and PURCHASER shall remain
lizble for payment 1o PRODUCER of the full GUARANTEE plus 2l other compensalion duc hereunder if the performence(s) is repdered impossible,
infeasible or unsafe by such weather conditions For clarification, PURCHASER shall semain responsible for all other terms and conditions of this Agreement,
including, without limitation accommeodalions, iransponation, and expense reimbursements for ARTIST und touring party.
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G. PRODUCER'S RIGHT TO CANCEL

PURCHASER agrees that PRODUCER may eancel the Engogement hereunder without labitity by giving the PURCHASER notice thereoal ot least thimmy (30)
days prior 1 the commencement date of the Engagement hercunder. Upon tenmination of the Apreement i accordance with this Section G, PRODUCER shall
return 10 PURCHASER any deposit previously received by PRODUCER in connection with the Engagement. Subjeet 1o the foregoing, upon such termination,
the partics shall have no further rights or obligations hercunder, end each of the panies shall bear éts own cosls incurred in connection with this Agreement.

H. BILLING

(1} ARTIST shall reczive billing in such order, form, size and prominence as dizecied by PRODUCER in ofl advertising and publicity issued by or nder the
control of the PURCHASER. inctuding, but not limited 10, displays, newspapers, radic and tefevision bds. electric lights, posiers, househnards and
AIOUnEEmENLS,

(2} PURCHASER may only use ARTIST's name und pre-appraved voice, fikeness, materials, pistures, pholographs, image, or uther identification of
ARTIST (collectively, "ARTIST's Likeness*} in connection with PURCHASER’s edvertising and publicizing of the Engagement, however PURCHASER'S use
of ARTIST's Likeness shall nol be as an endorsement or indication of use of any product or service and no corporale of product/servics name o jogo shall be
intluded i any such advertising and publicity absent PRODUCER's prior wnien approval in each instance. Notwrthstending the foregoing, the placement,
form, content, appearance, and all other aspects of PURCHASER'S use of ARTIST's Likeness shall st all times be subject to the prior writlen approval of
PRODUCER.

I MERCIIANDISING

PRODUCER shall have the exclusive right to sl souvenis programs, bellet books, photographs, records and any and ali types of tharchandise including, bus
nol limited to, anticles of clothing (ie, T-shirts, hats, ctc.). posters, stickers, etc., on the premises of the place(s} of performance without any participation in
the proceeds by PURCHASER subject, however, 1o concessionaire's requirements, if any, as specificd in this Agreement. -~ Falic Sebd

L Qofto pedia wmse
4. NO RECORDING/BROADCAST

PURCHASER shall not itself, nor shali it permit or authorizz nthers tincluding, withnut limitation, PURCHASER ar venue employees, represcnlatives of
rontratiors) to record, broadeast, ielevise, film, photograph, webcast, or atherwise reproduce the visun) and/or sudio performances hereunder (or any pan
thereof) endfor ARTIST and/or PRODUCER's persunned ot any Litme during the Engagement.

K. PURCHASER DEFAULT

{1} In the event PURCHASER refuses ot neglects to provide sny of the items herein stated or comply with any provisions bereunder, and/or feils to prompily
WIke any of the payments as provided herein and/or fails 10 proceed with the Engogement andfor fails to fumish PRODUCER or ARTIST wilh eny
documentation, tickets or notice or proof thereof as required hereunder, 85 the times herein specified, then sny such faiture shall be deemed 8 substantial and
maictial breach of this Agreement and PRODUCER shal] have the right (in PRODUCER's solc discretion), without prejudice (o any other rights and remedies
to. (i} immediately terminate this Agreement end cance! any or all remaining Engagement hereunder; i) retain alf amounts already paid 10 PRODUCER by
PURCHASER as partizl compensation for such breach, {iii} receive the full GUARANTEE {or the unpnid balance thereol) pius all other payments end other
campensation due pursuant 1o this Agreement end &!l out of pockei expenses incurred by PRODUCER and ARTIST in connection with the Enpagemeat or the
transactions contemnpiated by this Agreement, and (iv) PRODUCER and ARTIST shall have no further lisbilities and/or obligatinns it conncction with the
Engegemen or the wansactions contemplaied by this Agreement. For the avoidance of doubt, in &)l instances PURCHASER shatl remain responsible Tor all
transportatian, accommadations, and expense reimbursements for PRODUCER/ARTIST and eniourage pursuant o the terms of this Agreement.

(2 1£, on or before the date of any scheduled Engagemcnt, PURCHASER has failed, neglected, o refused (o perform any contract with PRODUCER/ARTIST,

end/o7 any contract with any third party relating 1o this Engagement, andfor any other contrect with any other performer for any other engegement (whethes o
not related), or if the financial standing of eredit of PURCHASER has been impaired or is in PRODUCER's opinion unsatisfactory, PRODUCER shall have
the right Lo demand payment of the full GUARANTEE and all other compensation due pursuant to this Agreement 1f PURCHASER feils or refuses 10 make
such payment ferthwith, then any such faifure shall be deemed a substantial and material breach of this Agreement, and PRODUCER shall have the right {in
PRODUCER's scle discretion), without prejudice 1o any other rights and remedics, to: (i) immedintely terminale this Agreement and cancel any or alt
remaining Enpagement hereunder, (i) retain all emounts slreedy paid to PRODUCER by PURCHASER a5 partial compensation for such anticipatory breach,
(ifi) receive the full GUARANTEE (or balenee thereof) and ali other compensation due pursuant fo this Agreement and all ot of pocket expenses incurred by
PRODUCER and ARTIST in connection with the Engagement ot the transactions contemplated by this Agreement; and {iv) PRODUCER end ARTIST shall
have no further tizhilities andior obligetions in connection with the Engagement or the transactions contemplaied by this Agreement. For the avoidance of
doubl, in alf instances PURCHASER shall remain responsible for all tansporntation, accammodations, and expense reimbursements for PRODUCER/ARTIST
end entourage pursuant (o the torms of this Agreement.
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L INSURANCE/AINDEMNIFICATION

(1) PURCHASER shali obuin and maintain, from the date hereol” through completion of the Engagement, commercial general lishility insurance coversge,
including s cantractual tinhility endorsement os respects this Agreemens, liquor Lability (either from PURCHASER, if PURCHASER is furnishing hquor, or
from PURCHASER 5 desigmated concessionafre), in an amount of not less than Five Million Daollars (85,000,000} per occurmence £hed in no evenl in amounts
less than the limits required by the venue andfor as set forth in the ARTIST rider, if any}. business automobile kiability insurance covering ol owned,
nop-owred and hired vehicles wsed by or on bebalf of PURCHASER with a minimum combined bodily injury and property demage Hability timit of Five
Million Dollars (S5.000,000) per occurrence; and workers compensation and employer's Hability insurance {inciuding stop pap lisbility where applicable)
with minimum limits of Oac MUlion Doliars (51,000,000} per claim (but in no event in limits Jess than those required by law and/or Jess than the limits
tequired by the venue andfor as sel forth in the ARTIST rider, if any.)

Notwithstanding the foregoing. for any Engegement at which the allowsble eapacity is in excess of Twenty-Five Thousand (25,000} aticndees, but Joss than
Fifty Theusand {50.000) etiendees, the requéred commercial gencral liahility insurance eoverage limit shall be in an amount of not less than Ten Mikon
Dollars (§10,004,800) per otcumence, and for uny Engapement st which the allowable cepacity is Fifty Thausnnd (58,000) or more ariendces, the required
commercinl general labiliny insurance coverage limit shall be in an amount of not Jess than Eiffeen Miltlon Dollars (315,000,000) per occumence. All of the
insurance requirements set fonth above shat! nol be construed as a limitation of any potential Hability on behatf of PURCHASER. All such insurance requited
above shall be primary and non-contributory, and shalf be written by insurance companics quahfied (o do business in the stute(s) of the Engagemeni{s) with
A.M. Best ratings not less than A mings or better. Such insurance policies shall contain a waiver(s) of subrogation with respect {o the PRODUCER, ARTIST
and their respective officers, directors, principals, pgrats, cmployses and representatives and shall provide that the coverage thereunder may not be materially
changed, reduced or canceled unless thirty (30} days prior written notice thereof is furnished 1o FRODUCER/ARTIST. Not lzss than ten {10) days prior to
each Engagement, PURCHASER shall funish PRODUCER/ARTIST with an appropriale certificale(s) of insurance evidencing compliance with the insurance
requirements set forth above and naming PRODUCER, ARTIST and PRODUCER/ARTIST's respective officers, dircetors, principals, agents, employees and
epreseniatives as additional inswreds PRODUCER's feilure 1o request, review or comment o any such cenificates shall not affect PRODUCER's rights ar
PURCHASER's oblizations hercunder. Upon request, PURCHASER shall immediately furnish to PRODUCER/ARTIST & full and complete copy of all
insurance policies required to be maintained by PURCHASER herzin

{2y PURCHASER hereby agrees io save, indemnify #nd hold harmless PRODUCER and ARTIST, and their respective agents, representalives, principals,
employees, officers and directors, from and against any claims, suits, arbilrations, liabilities, penalties, losses, charges, costs, damages or cxpenscs, including,
without limtation, reasonable attomey's fees and lega! expenses, incurred or sufferzd by or threatened 2gainst PRODUCER or ARTIST or any of the foregoing
in corncction with of es e result of any claim including without limitation, a claim for death, personal injury or property damage of etherwisc brought by or on
behe!f of any third party person, firm or corporation as o resuli of or in connection with the Engagement, or eny sets or omissions of PURCHASER or its
employees, sgents, or other representatives in conntction with the transactions contemplated by this Agreement, which claim does not directly result from the
gross negligeace of the ARTIST and/or PRODUCER.

M. ROLE OF AGENT

WILLIAM MORRIS ENDEAVOR ENTERTAINMENT, LLC acts only as agent for PRODUCER and assumes no liability hereunder and in furtherance
thercof and for the benefit of William Morris Endeavor Entenainment, LLC, it is agreed that neither PURCHASER nor PRODUCER/ARTIST will name or
join William Morris Endeavor Entertainment, of any of ils officers, directors, principels, sgents, employees and representatives as a pusty in any civil sction or
suil anywhere in the world, arising out of, in connection with, or relaled 1o any aets of commission or omissien pursuant to or in connetion with this
Agreement by either PURCHASER or PRODUCER/ARTIST.

N. NOTICES
All naticss required hercunder shall be given in writing at the addresses stated in the preamble of this Agreement.
0. CONTROLLING PROVISIONS

In the event of any inconsistercy or conflict between the provisions of this Agreement and the provisions of any riders, sddenda, exhibits or any other
attachments hereto, the panies sgree that the provisions most favorable to PRODUCER and ARTIST shatl conrol

B. LIMITATION OF LIABILITY

In no event shall PRODUCER and/or ARTIST {ncr eay of their respective Bgents, reprosentatives, principals, ernployees, olficers, directors and affiliates) be
liable to PURCHASER (or any thisd party} fer any indirect, incidenial, consequential, special, punitive for exemplary), or any similar damages, including,
without limitatien, lost profits, loss of revenus oz income, cost of capital, or loss of business reputation or epportunity, as to any matter ender, relating to, or
arising out of the Engsgement or the transactions contemplaled by this Agreement, whether in coniract, 1ors or othierwise, even if PRODUCER and/or
ARTIST has been advised of the possibility of such damages. Under no circumstanees shalt the liability of PRODUCER end/or ARTIST (or any of theit
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respective agents, representalives, principals, cmployess, officers, directors or afTiliates} exceed, in 1Ae aggregate, Br amount cqual to the lesser of (i) the
amount of reasonably necessary out-of-pocket expenses direetly incurred by PURCHASER in connectian with the Engasement, or {if} the amount of the
GUARANRTEE uhich ARTIST andior PRODUCER have actully received in necordance with the derms of this Agreement. PURCHASER agrees thot if sholl
not {and shall couse its affikiotes not 10) seek indirect, incidentss, consequential, special, punitive (or exemplary), or any oihier similar damages as (o any matler
undes, relating to, or arising out of the Engagement or the Uransactions contemplated by this Agreemeat,

Q. MISCELLANEOUS PROVISIONS

(1} Nothing in this Agreement shall require the commission of any acl contrary io applicable law or 10 any rutes or regulations of any vnion, putld or similar
body having jurisdiction over the services and personne (o be furnished by PRODUCER 10 PURCHASER hereunder, in the svent of any conflict beiween
any provision of this Agreement and any such law, sule or regulation, such law, rule or regulition shal] prevail and this Agreement shali be curtailed, modified,
or limited only to the cxtent necessary to ciiminate such conflict,

{2y PURCHASER agrees that no activities governed by this Agrecment may be undertahen contrary to United States faw, including. bul not limited 1o, the
U.5. Export Adminisiration Regulations, the U.S, [niemational Trafic in Arms Reguletions, and regulatory and sanctions programs administered by the US
Depaniment of Trewsury's Office of Foteign Assets Control. PURCHASER wamants that neither it nor any financier, sponsot, or contributor to the
Engagement is a person or entity on the U.S. Treasury Department's List of Speciatty Designoted Nationals erd Foreign Sanctions Evaders List, the U §.
Comumerce Depaniment’s Denied Persons List or Entity Lisl. or otherwise designatzd a5 subject to financial sanctions of prohibited from receiving U S.
services. Morzover, PURCHASER represents and warrants that it is not controlled by ny such person or entity and i not controlied by & national or

resident of any such country. PURCHASER further agrees 1o notify both PRODUCER and WME immediarely in writing of any change in ownezship or
control that might violate 1his Section of the Agreement,

(3} This (and any of PRODUCER's: riders, eddenda, exhibits or attachments hereto) constmuies the sole, complete and binding agreement behveen the panies
hereto, and may not be amended, supplemented, altered or discharged excepl by an instrument in writing signed by the parties, If any part of this Agreement is
determined ta be void, invalid or unenforceeble, such invalid or void portion shall be decmed 1o be separate and severable from the other portions of this
Agreement, and the other portions shall be given full force and effect, as though the void and invalid portions or provisions were never & part of this
Agrecment,

{4) This Agreement shall bt construcd in accordance with the laws of the State of Californiz appliceble to agreements entered into and wholly to be performed
thercin. Uniess stipulated 1o the contrary in writing, all disputes arising out of this Apreement, wherever derived, shall be resolved in Lot Angeles County in
the Stac of California in accordance with the lews of that State; in the event ol any such dispuie, cither party may effect service of process on the other party
by eentified mail, retum receipl requested, and said service shall be equivalent to personal service and shalt confer personal jurisdiction on the couns in Los
Angeles County in the Stote of Californis ond shalt be deered effective upan the eadier of tie recipient’s mail receipt date oz ten {10) days afler the mailing of
such process, provided that a duplicate of such process shall have been masled to the other party by otdinary mail at the same time 25 the cenifizd mailing,

{5} PURCHASER shall not have the right to assign or transfer this Agreement, or anry provision thereaf.

{8) The waiver of any breach of any provision of this Agreememt shall nol be deemed 1 continuing waiver, and no delay in exercise of a right shall constitute a
waiver,

(7) Nothing herein comtained shall ever be construed a3 10 constitute the parties hereto as o partnership, or joint venture, nor to make PRODUCER andlor
ARTIST liable in whole or in part for any obligation that may be incurred by FURCHASER. in PURCHASER's canrying out any of the previsions hereof, or
olherwise. THE PERSOMN EXECUTING THIS AGREEMENT ON PURCHASER'S BEHALF WARRANTS HiS/HER AUTHORITY TO DO S0, AND
SUCH PERSON HEREBY PERSONALLY ASSUMES LIABILITY FOR THE PAYMENT OF SAID PRICE IN FULL.

(8) The terms “ARTIST™ and "PURCHASER" a5 used herein sha! include and apply 1o the singular and the pheral and 10 &l genders.

{9) This Agreement may be executed in two {2) or more counterparts, ezch of which shall be deemed an origingl end all of which taken together shall constiture
one (1) and the same instrument. Delivery of an cxceuted counterpant of & signature page to this Agreement by felzcopier or clectronic delivery (ie. PDF
format), including clectronically signed versions of the same, shali be ns efTective s detivery of a manunlly exceuted counterpart of this Apretment and shall be
suflicient to bind the Parties 1o the wrms ond conditions of this Agreement,
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CONTRACT

This rider will stand as a mutual agreement between Esperanzs Spalding Productions, LLC.
(hereinafier referred to as “Artist") and (hereinafter referred to as "Purchaser”). The
Purchaser hereby engages the Artist and the Artist hereby agrees to furnish services
hereinafter described, upon all terms and conditions herein set forth. In the event of any
inconsistency between the provisions of the Contract and this rider, the provisions of this
Rider will control. The Contract as modified by this Rider is referred to herein as the
“Agreement”.

Producer and Purchaser hereby agree to the following additional terms and conditions:

1. ADVERTISING/BILLING & PROGRAM MATERIALS

Unless otherwise stated to the contrary in the Contract, Artist shall receive 100% sole headline
billing in any and all press releases, advertisements and other publicity including, but not limited to,
radio, tv, admats, tickets, newspapers, programs, fliers, signs, lobby boards and marquees. Producer
shall have approval over all advertising, promotions and sponsorship.

Here is an important link for the Artist that contains all approved and current press materials, and
these are the only materials that should be used in promoting Esperanza Spalding presents: Emily’s
D+Evolution:

All the assets you'll need are located here: https://app.box.com/esperanzaprome. Please do not use
any photos found on Google Image Search or bio / program material from Wikipedia.

All program, blurb and description language relating to this performance is MUST BE APPROVED IN
WRITING IN ADVANCE by Artist Management regardless of any series print deadline.

2. CANCELLATION / FORCE MAJEURE / ILLNESS
Artist shall have the right to cancel the Engagement without liability, by giving Purchaser notice
thereof at least (20) days prior to the start of the Engagement.

3. FORCE MAJEURE ,

if Artist’s performance hereunder is rendered impossible, hazardous or is otherwise prevented or
impaired due to sickness, inability to perform, accident, interruption or failure of means of
transportation, Act(s) of God, riots, strikes, labor difficulties, epidemics, earthquakes, any act or
order of any public authority, and/or any other cause or event similar or dissimilar, beyond
Producer's control, then Producer shall have no liability to Purchaser in connection therewith.
Provided Artist is willing and able to perform, Purchaser shall remain liable to pay Producer the full
contract price plus any monies called for in the contract regardless of the occurrence of any of the
foregoing events.

4. CREATIVE CONTROL
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Artist shall have exclusive control over all creative elements of the Engagement including,
without limitation, the creative elements of sound, lights, choice of performers, stage sets,
curtains and backdrops.

5. COMP TICKETS Ao~

Purchaser must provide artist representation with thipky {30} complimentary tickets per performance
within the first 10 rows within venue seating caps of 0 ~ 2500, Where no rows exist, VIP tickets can
be substituted. The unused portion may be placed on sale on day of performance with Artist
consent. Ten (10} - All Access Passes in addition to artist/staff passes.

If place of performance is other than arena, theater or club 2 tables or booth seating for 10 must be
provided and marked as reserved for each performance.

6. INDEMNIFICATION

Purchaser agrees to hold harmless Artist and their respective employees, agents and managers from
and against any claims, costs, expenses, damages, liabilities, losses and/or judgments arising out of,
or in connection with, any claims, demand or action made by any party if such are (or alleged to be) a
direct or indirect consequence of: (i) the Engagement or {ii) any breach or alleged breach of
warranty, r?presentation, agreement or covenant made by Purchaser herein.

7. SECURITY

Artist Security Director or Artist Representative only will advance all matters of securityt Any
questions should be directed to Artist Security Director or Representative. Purchaser agrees to
provide competent and licensed security and protection against all loss of musical and electronic
equipment, road cases, and personal effects in dressing rooms and all backstage and stage areas.
The purchaser will be held responsible for the safety of artist and road crew at all times from arrival
to the venue until departure from the venue.

Artist shall in addition require:

Promoter shall furnish na less than two (2) Security personnel by the stage and at all access

points to the stage. Promoter shall furnish Security Director or Artist Representative with Head of
Security’s name, contact phone number, and email for advanced purposes. In addition promoter
shall furnish full and complete diagrams of Venue including capacities, all entrances, exits, stairwells,
fire extinguishers and electrical panels.

8. CONTRACT

Purchaser agrees to sign and return this rider and contract te Producer within (10) days from the
date of the Contract; otherwise Artist shall have the right to cancel the Engagement upon notice
thereof without liability. Artist’s failure to exercise its right to cancel the Engagement upon the
completion of said ten (10) day period shall not be deemed a waiver of Producer’s right to cancel the
Engagement at any time thereafter.

9. REPRODUCTION OF PERFORMANCE
No portion of the performance may be broadcast, recorded, filmed, taped, or embodied in any form
for any purpose of reproducing performance without the written consent of artist management,
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10.AUGHO AND VISUAL RECORDING
Purchaser agrees there is to be no professional audio or visual recording {of any sort) of this
performance without the express wr'tten consent of artist management.

1. PRESS AND INTERVIEWS

Purchzser agrees that all interviews for the news media shall have prior approval from artist
management with at least 5 days advance. Please forward all request to artist publicist Jim Walsh
{(walshé@bighassle com} or Zack Kraimer (zack@bighassie.com).

Purchzser agrees not to commit Artist to any personal appearsnces, interviews or other promotions
without prior consent of Artist,

12. MERCHANDISING
Purchaser agrees that Artist shall have the sole and exclusive right, but not obligated, to sell

merchandise related to the Artist’s performance, before, during, end after the show, including
during intermission.

bOGISTICS
A BUYOUT CAN BE NEGOTIATED WITH ARTIST MANAGEMENT F ALL OR A
PORVION OF THE LOGISTICS. WHEN TRAVELING INTERNATIOMALLY ARTIST
TRAVEL AGENT MUST BE UTILIZED AS THE ISSUING AGENT-

13. FLIGRJS/AIRFARE

All airline tickegs shall be refundable and non-restricted. All
agent or an ageh} approved by Artist management. Purch#Ber agrees that all flights will be approved
by management phor to purchase. Please “window" or/zisle” seats only. Center seats are not
acceptable unless appyoved by management. All airfife full itineraries must be electronically
delivered to managemenrt a minimum of (7) sevenAays prior to departure dste. All airline itineraries
must be pre-approved by\ ist management. Al flight must be as direct as possible no tonnections

{ghts should be purchased by the Artist

when possible.

14, HOTELS: (1) SUITE, (1) K
Room and taxes will be covered u
Security rooms on the same flo
must insist that none of the tgbms be on the
Domestic: 4-5 star Hotels
Management also req

ss“therwise stipulated. Please have Artist, Tour Manager and
the highest floor of the hotel. For security purposes, we
ound ar lobby levels,

nly. International: 5 stay Hotels only. No exceptions.

#es that all rooms be placea™pgether at the end of the hall.

Hotel should bebeated within a (5) mile radius of venue. Rrtist Tour manager can only

Negotiate thi<. All hotels should be full service and equippetiwith: 24-hour room service and fitness
center. H réquirements are not met, Artist’s tour manager reseles the right to change room/hotel at
prompter’'s expense. All rooms should be reserved for artist undexthe name of the tour/road
miréger, given in advance, Promoter shall furnish artist managemen

vith all confirmation numbers,
travel information and/or hotel reservations contact name, and numbk%siﬁess days prior to
T

4
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T v LY -

.
arrival. All reservations sh}fﬁ\@ guaranteed fiilake’arrivai, and prearranged for early check-in, and

late checkout 4:00 p.m T )/
“\L*q

FOR INTERNATIONAL 7 .
a. All flight itineraries must ‘E/Ere-approv\‘é‘d@nd e-ticketed & m'nimum of 10 days prior to
departure unless othepdise agreed by artistgﬁﬁg_‘nagemem

b. No paper tickets .~ T
c. Allinternationgbhotels must be 5 star T
d. All work perfaits/visas or necessary documentation must b\e:&ved by artists tour manager a

minimupt of 5-7 days prior to departure T

e. Twedl) Mercedes Visno vans preferred with an addition equipment and luggage vehicle provide

all airport transfers
laf- 2

1. Pees VT

15. GROUND TRANSPORTATION

consist of (13 with second row captain

seats for exclusive use of Artist and Crew. No Limousines!! Purchasersgreestopayabuyoutin .y ~

—exentArtistiraveiny st parfornemre by coreh.-

Purchaser will then be responsible for Artist Transportation from hetel to venue prior to and upon
completion of scund check and performance for Artist, band and crew as described above.

Purchaser must agree to a ONE THOUSAKND FIVE HUNDRED US doilar $1500.00 buy cut in
event above cannot be provided.

DRIVERS

All drivers must meet the following criteria:

Must be over 25 years old must be smartly dressed must be professionals and insured to carry the
artist must have adequate knowledge of the transportation route and surrounding areas drivers will
need to supply the iead person their mobile number. Under no circumstance is a driver to depart
from the location without authorization from MANAGEMENT.
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CAJERING MUST STAY WITHIN THE BUDGEIED AMOUNT

DRESSING ROOMS

DRESSING ROOMS ARE FOR THE EXCLUSIVE USE OF ARTIST PERSONNEL ONLY.

Purchaser will provide one dressing room for the sole purpose of the Artist and separate dressing
rooms for Artist’s band and crew with full-unrestricted internet access via Wi-Fi.

In Artist’s dressing room please provide tables, tablecloths and napkins well as fuli a
compliment of condiments, plates, silverware, cups, glasses, sait and pepper, etc.
mayonnaise and other items that spoil rapidly in heat should be kept chllled. STERNO'S
and chafing dishes with covers are required for all hot food items and all items requiring
refrigeration must be on Ice and /or refrigerated.

Unless otherwise noted, ail items listed below should be avallable upon load in.

ESPERANZA'S DRESSING ROOM REQUIREMENTS
ESPERANZA dressing room ~ (A) Comfortable area with good lighting for makeup and private
bathroom. Room should be made to resemble a living room setting. (sofa, lamps, chairs, and a large
table for hospitality)

One (1) - Electric tea kettle (organic honey and sliced lemons)
Six (6) - Paper hot cups {no Styrofoam)

Ten (10) ~ Solo cups

One (1) - Box of assorted plastic cutlery {knives/spoons/forks)
One (1) - Large container of clean ice

One (1) - Clothing rack with coat and garment {clip) hangers
Orne {1) ~ Steamer or lron/Board

Six (6) — NEW hand towels {(WHITE TOWELS)

Six (6) — NEW large bath towels (WHITE TOWELS)

Six (&)} — NEW black hand towels for stage (BLACK TOWELS)
One (1) ~ Larger gardenia candle

The following drinks need to be placed in a cooler topped with clean ice, unless
otherwise specified!
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Four (4) each - canned Coke, Diet Coke, ginger ale,

Six (6) - Smalls bottles of assorted natural juices (100% juice)

Two {2} each - Small bottles of assoned natural soft drinks (zze, Arizona Tea, etc.)

Eight (8) - Small bottles of waters half cold and half rcom temp!!!

Eight (8) - Small botiles of Perrier waters

Dnell) = Bottle of Fernet-Branca or Grey-Goose-Yedka-srd-botte vt ParonSilverTequila—— <1, ~
One (1) - Bottle each red wine (Malbec Syrah/Cabernet)/White Wine {Chardonnay)

One (1} - Roll of kitchen disposable roll of paper towels

One (1) - Small tray of fresh carrots, broceoli, celery with ranch dipping sauce

One (1) - Small bowl of whole fresh fruit (bananas, grapes, apples, etc.)

One (1) - Small can mixed dried nuts

One (1) - Smalil bowl of pico de gallo salsa

One (1) ~ Large bag of tortilla (WHEAT-FREE)

One (1} ~ Smali basket of peppermint gum (Trident/Orbit/Dentyne Brand), mints {e.g. ALTOIDS)
**ATTENTION: ESPERANZA SPALDING IS ALLERGIC TO WHEAT AND CANE SUGAR*®

AFTER SHOW -~ ESPERANZA will require her meal to be prepared, kept warm and delivered
immediately after leaving the stage. Her meal should consist of baked or roasted chicken legs or
thighs, steamed white rice, steemed vegetable medley, and steamed tofu (NO SAUCES).

BAND/CREW DRESSING ROOM REQUIREMENTS:
Dressing Rooms - {B/C} Comfortable area with good lighting. Room should have 1 sofs, 1 large table
for hospitality and 4-6 comfortable sitting chairs

One (1} - Electric tea kettle (honey and sliced lemons)/ AP CoFFee Faweor -
One (1} - Electronic HIGH QUALITY coffee/sstressafaker

One (1) - Bag of strong/local coffee / espresso beans/grinds.

Twelve (12) — Paper hot cups (no styrofoam)

Twelve (12) - Solo cups

One {1) - Box of assorted plastic cutlery (knives/spoons/forks)

One {1) - Large container of clean ice

One (1) - Steamer or iron/board

Twelve (12} - NEW large bath towels (WHITE TOWELS)

Six (6} - NEW black hand towels for stage (BLACK TOWELS)

One (1) - Larger gardenia candle

The following drinks need to be placed in a cooler topped with clean ice, unless otherwise
specified!

Four (4) each - canned Coke, Diet Coke, ginger ale, root beer

Six (6} — Smalls bottles of Assorted Natural Juices

Two (2} each - Small bottles of assorted natural soft drinks (1zze, Arizona Tea, etc.)

One (1) - small container of half and half cream for coffee

Eight (8) - Small bottles of waters half cold and half room temp!l!

Eight (8} - Semall bottles of Perrier waters

Mmmmldd)p
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Tweive (12) Bottles of assorted beers (Corona, Bud Light, Yuengling)

One (1) ~ Bottle each Red Wine (Malbec Syrah/Cabernet)/White Wine (Chardonnay)
One (1} ~ Roll of kitchen disposable roll of paper towels

One (1) ~ Smalf tray of fresh carrots, broccoli, celery with ranch dipping sauce

One (1) - Small bow! of whole fresh fruit (bananas, grapes, apples, etc.)

Onre (1} - Small can mixed dried nuts

One (1) ~ Small bow! of pico de gallo salsa

One (1) - Large bag of tortilla chips

One (1) - Smali basket of peppermint gum (Trident/Orbit/Dentyne Brand), mints {e.g,

Full range of condiments - salt, sugar, pepper, mustard, mayo, ketchup, napkins.

**All spirits should be given to Production Manager and or Tour Manager, not left in
dressing rooms.**

**All receipts for pre-shop must be provided to Tour Manager before discussing meal
buyouts**

MEAL BUYOUTS

Purchaser will provide tour manager with designated buyout amount, determined by the overall
catering budget of the show. This will fikely be determined on the day, or the day before the show,
unless otherwise specified, At a minimum, each person in the touring party will need ~$50 USD a day
to eat. H you are providing an in house menu or catering, the menu must be advanced well ahead of
time and meals must be provided before and after the show. Please contact the tour manager
immediately if you have any questions regarding this process.

PRODUCTION OFFICE REQUIREMENTS

Please provide a small office area that will be available for the Tour Manager and Production
Manager, consisting of a strong wifi connection, a landline phone, and a good working area with a
large desk and 2x chairs.

Please alsc provide the following:

One (1) - small stack of 8.5 by 11 printer paper (NOT scrap!}

One (1) - smal! package of black sharpie pens (regular)

One (1) - set of directions to the best local coffee shop within walking distance to the venue
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Emily’s D + Evolution
Stage Plot/Input List
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ESPERANZA SPALDING PRESENTS: EMILY'S D + EVOLUTION
2015 TOUR
AUDIO & INSTRUMENT BACKLINE RIDER

PRODUCTION MANAGER: ANDREW FREID

IMPORTANT: ALL SUBSTITUTIONS MUST BE APPROVED BY THE PRODUCTION
MANAGER PRIOR TO SHIPMENT!

TECHNICAL SPECIFICATIONS: The Purchaser agrees to provide a professional sound/lighting
system with the specifications set out as follows:

(a) The sound system shall be set up and tested to be in complete
working order before the arrival of the Artist. The system shall be capable of evenly covering

the entire listening area and must be able to reach loud {115 dB at mix position) levels /-.\,‘pv-""k

without audible distortion. All speaker enclosures should be of a reputable make (L-Acoustics,
Meyer, Martin Audio, D&B, Nexo). The system shall include appropriate amplification, cables,
all necessary rigging hardware, etc. The number of speakers will depend

on the type of speaker and size of venue. Estimated total power capacity in Watts = Venue
capacity x 10,

{b) Front Of House (FOH} system: An FOH digita! console by a reputable manufacturer (AVID,
Midas, DigiCo, Yamaha) is preferred. The console MUST provide the following functionality:

(i) Minimum 40 inputs with minimum 2 sweepable mids
and adjustable hi-pass filter per channel, minimum of 8 audio subgroups, and enough

Q‘ X selectable pre/post auxiliary sends for a minimum 3 muiti effects & 1 digital delay.

- h\k

Q‘\k\ {ii} 2 channels of 1/3rd octave graphic EQ (Klark Technik, BSS, or DBX in the case of analog
Q{A systems) inserted across the FOR output. An additional 1/3rd octave EQ for each additional
/(T(* system {outfills, subwoofer sends, frontfills, etc.).

(iii) System crossovers and loudspeaker management should be
accessible from the FOH mix position.

(iv) At least 8 channels each of high quality compressors and nolse gates (Drawmer, DBX,
BSS, Klark Technik, APHEX) should be available for channel insertion where analog console
systems are utilized.

(v) At least 3 stereo multi-effects and 1 digital delay processors available for send/return at
the FOH console level.

(c) Monitors (MON) system: A MON digital console by a reputable manufacturer (AVID, Midas,
12
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!}pw" Mon G'/‘f- o.\\/ e

DigiCo, Yamaha) is preferred. The console MUST provide the following functicnality:

(i) Minimum 40 inputs with minimum 2 sweepable mids and adjustable hi-pass filter per
channel, 8 audio subgroups and minimum 2 stereo FX returns.

(i) Minimurn 14 individually selectable pre/post auxiliary sends per channel.

(iii} Minimum 10 channels of 1/3rd octave graphic EQ {Klark, Technik, BSS or DBX in the case
of analog systems) inserted across the auxiliary output master busses.

(iv} At Ieast}{tereo multi-effect processors available for send/return at the MON console

level. | o A\Y DS

(v) At least 8 channels each of high quality compressors and noise gates {Drawmer, DBX, BSS,
Klark Technik, APHEX) should be available for channel insertion where analog console
,/ systems are utilized,

(d) POWER: Purchaser agrees to provide necessary power to artist
specifications as follows:

(i} Sound Power: One disconnect providing Three Phase Wye 200 amps per leg (120/208v).
Sound power should be isolated from lighting and video power via a separate transformer.

(ii} Lighting Power: One disconnect providing Three Phase Wye 400 amps per leg (120/208v)
Two disconnects providing Three Phase Wye 200 amps per leg (120/208v).

(iii) Bus Power: Where possible, please provide power for 3 buses;Single Phase 240v 50 amp
disconnects (2 wire, earth, ground).
{ a } ’VM( —Paf l {7(}_5 m‘y’m

In countries that do not have 120v power we will require transformers to provide 20 amp 120v
circults for the following locations:

1. Production office

2. Stage left and right

3. Dressing Rooms

{e) LABOR: The venue shall provide one qualified, competent, sober, English speaking tech at the
following positions who will be present from load-in through show to the end of load-out and
shall act to facilitate the production crew’s needs vis-a-vis tie-in and interface with the venue:

1. Audio FOH
2. Audic MON
3. Lighting LD
4. Video Tech

Additional stage hands and loaders may be needed for certain shows and will be handled on 2 show
by show basis.
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LIGHTING SYSTEM REQUIREMENTS:

Hunter Pipes
Touring LD

B e

1. 120K of lighting/ equivalent lumens: 40K Downstage & 60K Upstage. Touring LD will advance
color & lamp specs.

2. Six (6) automated moving spot fixtures, flown either from upstage truss or house

pipes
\,‘D.A‘vff lﬁ"gwq Y oY

4. Control of all dimmable circuits via DMX. Please advance a patch list and instruments schedule
with our production manager prior to our party's arrival.

3. Minimum Two {2) Audience lights

5. Please provide a pre-hung black backdrop on the upstage.
\ ﬂ'f*{ v ¢
6. Fwa (2¥DMX controllable hazers w/fan.
7. Plezse disable smoke alarms for focus and show. Also we request that air handlers
be shut off for the Performance. If local jurisdiction requires Fire Watch, venue is expected
to provide this service.
8. Please provide a minimum Two (2} line DMX snzke to FOH.
9. One dedicated 200 amp service for ground package.
10. - Follow Spots ~ 2x Altman super trooper or equivalent follow spots.
COMMUNICATION SYSTEM
1. One (1) Clear-Com communication system between FOH and meniter

consoles

2. Separate line of Clear-Com for communication between lighting director,
dimmers, house lights, and spotlight operators.

14
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PROJECTION REQUIREMENTS

Esperanza Spalding’s D+ Evolution tours with:
* 1x Panasonic PT-DZ21KU
Measurements: 11.5"” x 14.5" x 31.5"
Weight: 100 ibs. / 45.3592 kg
Various lensing options up to 120" Thow
* 1x Watchout Server Rack
» Tx 18'Wx20’H String Projection Screen
Weight: 25Ibs

In most situations, the D+ Evolution Tour travels with all necessary components to
accomplish our Projection Design.

- Projection is fired over MID! via our Grand MA Hl Lighting Console.

- Projector control should be located within 3' of the LX FOH position.

- Venue shall provide at FOH at least 1.5'x3.5’ of table surface and 1 chair or stool for
Projection Control and Technician,

- Signal type is HD-SDI with a maximum Server to Projector distance of 250",

- Unless otherwise specified, Projection Screen should be hung center stage, directly
upstage of the drum riser.

- Projector hanging location should be coordinated at least 1 week prior to load-in, - -
Projector runs on 200-240 V, with & max of 2,300 watts through L630 tied into our lighting
distro. ~

- Projector requires a lineset or truss free from moving instruments, at least 20 from the
curtain in most venues.

For venues wishing to substitute existing Projection rigs, please contact Projection Designer,
Grant McDonald {+1.817.793.7653), to discuss viable substitutions.

Ppwrer B Vi
{omif }FW'“ <W
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BACKLINE SPECS
ESPERANZA SPALDING

: 3
Esparanza Spalding will be playing héth Acoustic and Electric Basses. Her backline details are listed
belowh, /

%, , -1y o

Note - Thy best place to get a{,;ﬁflayabie bassg is from a player.

/
BASS WILL RE DELIVEREP TO THE ARTIST'S HOTEL THE MORNING OF ARRIVAL [N
THE PERFORNMANCE CEI(Y. BASS WILL BE PICKED UP FROM HOTEL THE MORNING
OF DEPARTURE. THI%MUST BE COORDINATED WITH THE TOUR PRODUCTION
MANAGER. ;
HMFORTANT: A photo of the proposed acoustic bass should be sent to Artist's
technical represejitgtive at least 30 days in advance of show date for Artist’s
approval. Please/incude a brief description of the instrument and pick-up.

mpeg Heritage B-15N
F 10 instrument Cables

?ﬁe (1} Tambo \r\ine
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MATTHEW STEVENS

Two (2) Vox AC 30's preferably with Celestion Green Back Speakers. Matthew highly prefers AC30
amps, especially vintage AC's,

Three {3) 15" instrument Cables

Two {2) guitar stands

\MSIMHSQN S

Jiystin plays and endorses Canopus drum
ay be setup between Canopus and the backline supplier. If

Canppus drums are not available Tafna Star Classic or Tama Superstar are suitable
SED SUBSTITUTIONS MUST BE APPROVED BY THE

“i Canopus drums are available please notify the

FRODUCTION MANAGER.

Cancpus Yaiba Groove Séries Kit Specs:

One (1) 22% Kick Bryfim (it 22" is not available then 20"} with Evans Emad Head
Twe (2} 14" rums (maple ar birch shells] with Evans Heavyweight Heads
Four {4) Tom invthe following shell sizes: 107 /12" /14" /16", all with Evans
Black Chrome/desds

Cne {1} Hi-
Two (2) 8

ne (1) Drum Rug
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Bepending on the venue specs and show travel logistics (whether this is a fly or ground transport
show), the tour party may need some or all of the following items. In general, please spec/prepare
backline quotes that include all of the audio items. Once the quote is received the Production
Manager will adjust the specific needs for individual shows on a show by show basis:

.

One

to " cables. V
Shure UMHF-R

14





